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AHOTAIIA

l'ominko B.B. ToBapo3naBue 3a0esneueHHs peKIaMHO-1HPOPMaIIMHUX
3aXO0/IIB.

Y poOOTI pO3rASHYTO TEOPETHUYHI 1 MPAKTUYHI ACMEeKTH TOBAapO3HABUOTO
3a0e3MeUeHHs] peKJIaMHO-1HGOpMAIITHUX 3aXO0/diB, BU3HAYEHO OCOOJIUBOCTI
peKIIaMHO-1HOPMALIITHUX 3aXO0JIB B pO3ApiOHOI TOPTiBIi, NPOBEIECHO aHaji3
OCHOBHHUX pEKJIaMHO-1H(pOpMaIliiiHuX 3aco0iB Ta MpPOaHaII30BaHO OCOOJIMBOCTI
IpoLecy iX MIaHyBaHHS.

Hamano 3arambHy XapakTepuCTUKy MarasuHy «dDopcaxk» Ta MpOBEICHO
SWOT-ananiz mianpuemctsa. [IpoBeeHO AOCTIIKEHHS] aCOPTUMEHTY Ta SKOCTI
MOTOPHHX OJIMB PI3HUX BUPOOHMKIB B MarazuHi «Dopcax».

[TpoBeneHO MOCHIIKEHHSI CHIOXKUBYHMX IMepeBar KIIEHTIB IIOAO PI3HUX BUIIB
peKJiaMu Ta PEeKIaMHO-1HPOPMAIIHHOI AISUTBHOCTI MIAMPUEMCTB. 3aPOTIOHOBAHO
pekiiamMHo-iHGopMalliiiHe 3a0e3nedyeHHs] BIPOBAKCHHS HOBOI TOCIYTM Ha
MINPUEMCTBI  Ta BH3HAYECHO €(PEKTUBHICTH 1I peKIaMHO-1H(OpMaIiitHOTO
3a0e3MeUeHHs.

KitouoBi cnmoBa: SKICTh, aCOPTUMEHT, MOTOpPHI Macia, TOBapO3HaBYE

3a0e3MneueHHs, peKJIaMHO-1H(GOpMAIIiiTHI 3aX0/IH.

SUMMARY

Gomilko V.V. Commodity recognition of advertising and information visits.
The robot examined the theoretical and practical aspects of the trademarked
protection of advertising and information visits, marked the special features of
advertising and information visits, carried out analysis of the main advertising and
informational analyzes.

The characteristic Forsage shop was given to the main store that a SWOT
analysis of the company was carried out. The assortment and the range of motor

olives of winter olives were carried out in the Forsage shop.



It was carried out that there were surpassing holidays of advertising and
advertising through advertising and informational advertising. Promoted
advertising and information protection in the provision of new services to the
public and marked the effectiveness of advertising and information protection.

Key words: quality, assortment, motor oils, commodity delivery security,

advertising and information come in.
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