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AHOTAIUS

Kpsox O.B. «Ctpaterii BUKOPUCTaHHS DPEKJIAMU SK 1HCTPYMEHTY ITiIBHILICHHS
KOHKYPEHTOCIIPOMOXKHOCTI  MIANPUEMCTB 'y cdepi posar». Y BHITYCKHIN
kBasi(ikamiiiHiii poOOTI JOCHIKEHO TEOPEeTUYHI Ta TMPAKTUYHI aACHEKTH
BUKOPHUCTAHHS MAapKETHHTOBUX KOMYHIKAIIM JJI1 MiABUIIECHHS €(QEKTUBHOCTI
pekiaMHo1 JisnbHOCTI KiHOTeatpy KinoOokc y micti Jlninpo. [IpoBeneno anamnis
ICHYIOUUX PEKJIaMHUX KaMI1aHii, po3po0JieHO HOBUM KOHTEHT-IUIAaH Ta MeiaruiaH,
a TaKOX 3aIlpOINOHOBAHO JI0JATKOBI 3aX0/IM, TaKi K CIIBMpals 3 iHIIOeHCEepaMHu.
Po3paxoBaHo mporHo3 e(PEeKTUBHOCTI 3alPONOHOBAHUX 3aXOJIB Ta BH3HAYCHO
OCHOBHI MOKa3HUKHU JUISI OI[IHKH 1X pe3yJbTaTUBHOCTI. POOOTa MICTUTH MPaKTUYHI
peKOMeHAaIli II0JI0 BJOCKOHAJEHHS PEKJIaMHOI [ISUIbHOCTI Ta IiJIBUIICHHS
KOHKYPEHTOCIIPOMOKHOCTI KIHOTEATpy.

KitouoBi croBa: MapKeTHMHTOBI KOMYHIKallli, pekiama, kiHoteatp KiHoOokc,
KOHKYPEHTOCIPOMOKHICTb, COLIAJIbHI MEPEXi, 1HQIIOEHCEPH, KOHTEHT-TUIAH,

MeiariaH, €PEeKTUBHICTh PEKIaAMH.

SUMMARY

Kryazh O.V. "Strategies for Using Advertising as a Tool to Increase the
Competitiveness of Enterprises in the Entertainment Sector”. The thesis explores the
theoretical and practical aspects of using marketing communications to enhance the
effectiveness of advertising activities for the Kinobox cinema in the city of Dnipro.
The analysis of existing advertising campaigns was conducted, a new content plan
and media plan were developed, and additional measures such as cooperation with
influencers were proposed. The effectiveness forecast of the proposed measures was
calculated and the key indicators for evaluating their performance were identified.
The work includes practical recommendations for improving advertising activities
and increasing the competitiveness of the cinema.

Keywords: marketing communications, advertising, Kinobox cinema,
competitiveness, social networks, influencers, content plan, media plan, advertising
effectiveness.
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