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Abstract

Panova V.V. Development and ways of implementation of the international

investment project " Simple Sip Coffee Shop" in the Netherlands

This paper explores the strategic investment project of establishing the Simple Sip
Coffee Shop in the Netherlands. Conducted through comprehensive market analysis and
regulatory compliance assessment, the research aims to position Simple Sip as a unique
player in the Dutch coffee market. Findings reveal a growing demand for specialty coffee
and a need for simplified yet sophisticated coffee experiences. The project emphasizes
brand differentiation to cater to evolving consumer preferences and presents the
calculation of the investment efficiency. Overall, the research contributes to
understanding the dynamics of the Dutch coffee market and provides insights for

successful international entrepreneurship.

Keywords: Investment climate, Dutch market, NPV, Payback period, Net profit,

Taxes, Unique Selling Proposition.
Anomauisn

llanosa B.B. Po3pobka ma winsaxu peanizayii MidCHApOOHO20 TH8eCMUYIUHO20

npoexmy “Kas’spus Simple Sip y Hioepranoax™

[Iss poboTa mocmiKye CTpaTeriyHUN IHBECTULIMHUN MPOEKT II0AO0 BIAKPUTTS
kaB'spHi Simple Sip y Hinepnanngax. 3aiiicHeHU# yepe3 KOMIUIEKCHUHN aHalli3 PUHKY Ta
OIIIHKY BIAMOBIAHOCTI PETYJISTOPHUM BHMOTaM, JOCTI/DKCHHS Ma€ Ha MeETi
no3uLIOHyBaHHs Simple Sip sK yHIKaJIbHOTO TpaBlisl HA TOJJIAHACBKOMY PUHKY KaBH.
BusBiieHo 3pocTarounii MONMUT Ha CHeliajibHy KaBy Ta MOTpPedy Y CIpPOILEHUX, aje
BUIIYKAHUX KaBOBUX BpaXeHHsX. [IpOeKT akleHTyeThCs Ha CTBOpPEHHI audepeHiianii
OpeHmy Ui 3aJI0BOJICHHSI PI3HUX BMOJI00aHb CIOXKUBAYiB. 3arajioM, TOCIIIKCHHS
CHpUs€ PO3YMIHHIO JWHAaMIKH TOJUIAHJCHKOTO PUHKY KaBU Ta HaJa€ BHUCHOBKU MJIs

YCHIIIHOTO MI>XHAPOAHOTO MiANPUEMHULITBA.
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Kirouoni cnoBa: [uBectuiiiinuii kimimat, ['omnanacekuil puHok, Yrucra moTouHa

BapTicTh iHBecTullii, NPV, TepMmin oKymHOCTI iHBeCTULIIHHOTO MPoeKTy, [lonaTku.
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