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AHOTANOIA*

Bimep K.I OcHnosui Hanpsimku niosuujeHHss KOHKYPEHMOCNPOMONCHOCTI
nionpuemcmaa.

B KBaTi(iKaIiitHii poboTi PO3TIISTHYTO TEOPETUYHI1 3acagau
KOHKYPEHTOCTIPOMOKHOCTI ~ MIAMPUEMCTBA, TIPOBEICHO aHaji3 MapKETUHTOBOI
JISJIBHOCT1  MIAMPUEMCTBA Ta PO3pPOOJIEHO PEKOMEHJAIlll 100 MiABUIICHHS
KOHKYPEHTOCTIPOMOKHOCTI, a caMe: JOCIHIPKEHHS! PIBHS 3aJ0BOJIEHOCTI 3 METOIO
NIJBUILIEHHS KOHKYPEHTOCIPOMOXHOCTI Ha MIJIPHEMCTBI; PEKOMEHJALli 1040
OIIIHIOBAaHHS  PIBHS  OOCIYrOBYBaHHsS  KIIIE€HTIB 3 METOK  MIJBUILIEHHS
KOHKYPEHTOCTIPOMOKHOCTI Ha T1IPUEMCTBI.

KirouoBi  cjoBa:  KOHKYPEHTOCHPOMOXXHICTh  MPOMAYKINI,  TOProBe
MIJMPUEMCTBO, aHaII3 MAapPKETUHIOBOIO CEPEIOBMINA, PEKOMEHJAIlli 1100

M1JIBUIIEHHS KOHKYPEHTOCTIPOMOXKHOCTI.

Viter K.I. The main directions of increasing the competitiveness of the enterprise.

The qualification paper considered the theoretical foundations of the enterprise's
competitiveness, conducted an analysis of the enterprise's marketing activities and
developed recommendations for increasing competitiveness, namely: research on
the level of satisfaction with the aim of increasing the enterprise's competitiveness;
recommendations for assessing the level of customer service in order to increase the

competitiveness of the enterprise.

Keywords: product competitiveness, trading company, analysis of the marketing

environment, recommendations for increasing competitiveness.
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