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AHOTANIA

boopo M.A. Mapkemunzosea OianvHicme nionpuemcmea ma waaAxu i
600CKOHAIEHH L.

Kganidikaiiitna podoTa npucBsiu€Ha TOCTIKEHHIO TEOPETUUHUX Ta MPAKTUIHUX
aCIEKTIB MapKETHUHIOBOI MISJIBHOCTI MIAIPUEMCTBA y CYYaCHUX YMOBaX PHUHKOBOTO
cepenoBumia. Po3rnsHyTO TEOpeTHYHI OCHOBU  OpraHizailii Ta  yHOpaBJIiHHS
MapKEeTUHTOBOIO JisnbHICTIO. [IpoananizoBano MapketuHroBe cepegosuiie TOB
«BIKTOPICO®T» — ykpaiHChbKOTO MIAMPUEMCTBA, 1110 CHEI1a13y€e€ThCsl HA BUPOOHUIITBI
MOBITPSIHUX 1 OE3MUIOTHUX JITAJIbHUX amapariB Ta CYMYTHbOTO YCTaTKOBAHHS.
BuznaueHo kI1t040OB1 MpoOIeMHU Ta pe3epBU MiABUIIEHHS €PEKTUBHOCTI MAPKETHHTOBO1
nismbHOCTI. [IpencraBieHo HampsiMu BIOCKOHAJIGHHST MAapKETHMHIOBOi cCTpaTterii Ta
KOMYHIKaIliil mianpueMcTBa B yMoBax udpoBoi Tpanchopmaiiii. Y mpoiieci HamucaHHs
poboTH CcPOpMYSTHOBAHO BUCHOBKU Ta MPAKTHUYHI PEKOMEHJallll 00 MOKpaIIECHHS
MapkeTuHTroBo1 AisbHOCTI TOB « BIKTOPICO®T). Pe3ynbratu JOCHIIKEHHS MOXYTh
OyTM BUKOpPUCTAHI y TpaKkTHUYHI poOOTI MIANPUEMCTBA I  IMiJABUIIECHHS
KOHKYPEHTOCIPOMO>KHOCTI Ta 3MILIHEHHSI PUHKOBUX MO3UIIIH.

Kuio4oBi cjoBa: MapKeTHHTOBa JiSJIbHICTh, KOHKYPEHTOCIPOMOXKHICTD,
MapKETUHTOBE CEpPEeAOBUINE, CTpareris, HUGPOBUA MAPKETUHT, MapKETUHIOBI
KOMYHIKaIlii.

SUMMARY

Bobro M.A. Marketing activities of the enterprise and ways to improve them.

The Master’s thesis is devoted to the study of theoretical foundations and practical
aspects of marketing activities of an enterprise in a modern competitive environment. The
theoretical bases of marketing activity management and its role in the strategic
development of an enterprise are considered. The marketing environment of LLC
“BIKTOPICO®T”, a Ukrainian company specializing in the production of aerial and
unmanned aircraft and related equipment, is analyzed. The key problems and
opportunities for improving the company’s marketing activities have been identified. The
thesis presents directions for enhancing the marketing strategy and communication
system of the enterprise in the context of digital transformation. Conclusions and practical
recommendations aimed at increasing the efficiency and competitiveness of LLC
“BIKTOPICO®T” are formulated. The results of the research can be applied in the
practical marketing activities of the enterprise.

Keywords: marketing activity, competitiveness, marketing environment, strategy,
digital marketing, marketing communications.
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