YHIBEPCUTET IMEHI AJIb®PE/IA HOBEJIA

KADEJIPA MI'KHAPO/IHOI'O MAPKETHHI'Y

KBAJI®IKAIIIHHA POGOTA
BAKAJIABPA

Ha TEMY

«PO3POBKA MAPKETHUHI'OBUX 3AXO/IIB
3 YAOCKOHAJIEHHSA OBCJIYI'OBYBAHHA
KJUIIEHTIB HIAITPUEMCTBA»

Buxkonas: 3m100yBau 4 xypcy, rpynu MI'p-19-2
Crnemianbaocti 075 MapkeTuHr
wugp i Hazea
emna Bikropis OneriBHa
15

KepiBuuk: Illomokosa I'.B., k.1.H., 101IEHT
npizeuwye, iHiyianu, HayKosuil CmMynitb, 84eHe 36aHHs.

JHinpo
2023



AHOTALIIS

Llena B.O. Po3pobka mapremuHnzo8ux 3axodié 3 YOOCKOHANEHHs 00CIY208Y8aAHHSI
KIIEHMIB NIONPUEMCMEA.

Ksanidikamiitna po6oTa nprucBsidyeHa BUBUCHHIO TEOPETUYHUX 3acajl Ta MPAKTUIHUX
aCIIeKTIB MAapKETHHTOBOI MISUTBHOCTI MiANpUEMCTBA. PO3INISIHYTO TEOpPETHYHI OCHOBH
MapKEeTHHTOBUX 3aXOMIB 3 YJIOCKOHAJICHHS OOCITyroByBaHHS Kii€HTIB. [IpoaHasmizoBaHO
mapketunroBe cepenoBuiie TOB  «APOMATEKA». IlpeacraBieHi  HampsiMu
BJIOCKOHAJICHHS OOCITyTOBYBaHHs KJi€HTIB. B mporeci HamucanHs poOOTH 3poO0JICHO
BHCHOBKH Ta 3alpONOHOBAHO 3aXOJM IIOJI0 YJIOCKOHAJIEHHS OOCIYrOBYBaHHSI KJIIEHTIB
nignpuemctBa TOB «APOMATEKAY. Pedynbrat poG0TH MOXKYTh OYTH BUKOPUCTAHI B
MPaKTUYHIA MapKETUHTOBIN JAISTIbHOCTI.

KitouoBi  crmoBa:  00CIIyrOBYBaHHS, MAapKETHHTOBI  3aXO0JU, 3a/J0BOJICHICTh

CIIOKHMBa4a, JIOSUTBHICTD CHO)KI/IBaLIiB, Imporpama JIOSTBHOCTI.

SUMMARY

Tsepa V.O. Development of marketing activities to improve customer service of the
enterprise.

The Bachelor’s thesis is devoted to the study of theoretical foundations and practical
aspects of marketing activity of the enterprise. The theoretical foundations of marketing
activities to improve customer service are considered. The marketing environment of
AROMATEQUE LLC is analyzed. The directions of improvement of customer service are
presented. In the process of work, conclusions were made and measures to improve the
service of clients of AROMATEQUE LLC are proposed. Results of work can be used in
practical marketing activities.

Keywords: service, marketing activities, consumer satisfaction, customer loyalty, a
loyalty program.
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