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AHOTALIS

lloneiiko 3.M. Ananiz pexnammoco punky ma 800CKOHANEHHS MAPKEMUHe
MIKCY PeKIaMHOL a2enyil

VY 0OakanaBpcbkidl kBami(ikalidHIi poOOTI MPOBEACHO AOCTIIKEHHS
CyyaCHUX 3acajJ peKJIaMHOI JISUTbHOCTI MIJIPUEMCTB B KOHKYPEHTHOMY
PUHKOBOMY CEPEJOBUIIl Ta TECOPETUYHHUX 3acaj] 1 METOMIB peaiizallii pekiaMHO1
JISTTBHOCTI B MPAKTHUIl PEKJIAMHOTO areHTCTBa, 1, K HACIIIOK, PO3poOJIeHO
NpPaKTUYHI PEKOMEHJAIlli MO0 YJAOCKOHAJIEHHS PEKJIaMHOI JiSILHOCTI
pPEKJIaMHOTO areHTCcTBa. Y poOOTI TaKOX IMPOaHATI30BaHO MapPKETHUHTOBUI
OI0/KET Ta OYIKYBaHI pe3yJbTaTH MAISUIBHOCTI JUIsl  JOCSTHEHHS METH
e(heKTUBHOTO MPOCYBAaHHS areHTCTBA B [HTEpHETI.

KuarouoBi ci1ioBa: pexinama, pekjiaMHa JisIbHICTb, I[IHA, MICIE, IPOCYBaHHS,
NpOJYKT, [HTEpHET, OHJIaiH, CTpaTeris, aHaji3, TEHACHII PUHKY, CIIOXHBadY,
peKJIaMHe areHTCTBO, €(hEeKTUBHICTh, aJanTallis, IHHOBAIlli, pECypCH, KIIEHTH.

SUMMARY

Popeiko Z.M. Analysis of the advertising market and improvement of the
marketing mix of the advertising agency

In this Bachelor's qualificaiton work, study on the modern principles of
advertising activities of enterprises in a competitive market environment and the
theoretical foundations and methods of implementing advertising activities in the
practice of an advertising agency were conducted, and, as a result, practical
recommendations for improving the advertising activities of an advertising
agency, were conducted. The work also analyses the marketing budget and the
expected results of the activities to achieve the goal of effective agency promotion
on the Internet.

Keywords: advertising, advertising activities, price, place, promotion,
product, Internet, online, strategy, analysis, market trends, consumer, advertising
agency, efficiency, adaptation, innovation, resources, clients.
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