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AHOTAIIA*

I'opaeea [I.P. MapkeTruHroBa JisUIbHICTH MIANPHUEMCTBA Ta MUISAXM II
B/IOCKOHAJICHHS.

VY naniii poOOTI JOCIIKYIOTECS TEOPETUUHI aCIEKTH MAPKETHUHIOBO1 IisJIBHOCTI
MNIANPUEMCTBA, 4 TaKOX IPOBOJUTHCS aHaJI3 CTaHy MAapKETHHIOBOi MAISUIBHOCTI Ta
PO3pOOIISIIOTECA NUISIXM 11 BAOCKOHaneHHs Ha npukiaal TOB "OABEPI™. V nepmomy
PO3AUIL PO3IIIANAETHCA 3HAUYCHHS Ta POJIb MApKETHUHTY JJIS MiINPUEMCTBA, OCHOBHI
€JIEMEHTH MapKETHHIOBOi CTpATerii Ta BUKOPUCTAHHS MAapKETUHTOBUX 1HCTPYMEHTIB Y
dbopmyBaHHI OpeHAY Ta MPOCYBaHHI MPOAYKIIL. Y Apyromy po3auii HaBOAUTHCS
xapakTepuctuka rocnojaapcbkoi aismibHOcTi TOB "®ABEPT™, a Takox mpoBOIUTHCS
aHani3 puHKyY, nosuiionyBanHs, SWOT-anami3 ta aHajii3 MNOTOYHUX MApPKETUHTOBUX
CTpaTerii Ta 3axoiB KOMMaHii. Y TpPEeTbOMYy pO3ALIl PO3pPOOISIOTHCS MUISXH
BJIOCKOHAJIEHHS MAPKETUHTOBOI A1SUTBHOCTI, 30KpeMa po3poOKa Ta BIPOBAIKEHHSI HOBUX
MapKETUHTOBUX CTpAaTerid, BIPOBA/KEHHS CUCTEMHU MOHITOPUHTY Ta OIHKHU
Pe3yIbTaTIB, @ TAKOXK OI[IHKA €EKOHOMIYHO1 €()EeKTUBHOCTI 3aIIPOTIOHOBAHUX 3aXO/1B.

KarouoBi cjaoBa: MapkeTMHToBa  JISUIbHICTh, MapKETUHIOBA  CTpaTeris,
no3unionyBanus, SWOT-anani3,  BIOCKOHAJE€HHsS,  KOHKYpPEHTOCIIPOMOXXHICTb,
MOHITOPHHT, €()eKTHUBHICTb.

SUMMARY

Gordeeva D.R. Marketing activity of the enterprise and ways of its
improvement.

This paper examines the theoretical aspects of marketing activities of an enterprise,
analyzes the state of marketing activities and develops ways to improve it on the example
of Faberg LLC. The first section discusses the importance and role of marketing for an
enterprise, the main elements of marketing strategy and the use of marketing tools in
brand building and product promotion. The second section describes the economic
activities of Faberg LLC, as well as analyzes the market, positioning, SWOT analysis and
analysis of the company's current marketing strategies and activities. The third section
develops ways to improve marketing activities, including the development and
implementation of new marketing strategies, the introduction of a system for monitoring
and evaluating results, as well as assessing the economic efficiency of the proposed
measures.

Keywords: marketing activity, marketing strategy, positioning, SWOT analysis,
Improvement, competitiveness, monitoring, efficiency.
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