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AHOTAINIA

ToBkyn K.B. Cucrema MapKeTHHTOBUX KOMYHIKAI[il MiAIPUEMCTBA Ta
MO>KJIMBI TIIJISTXH 11 BAOCKOHAJICHHS.

B kBamidikamiifHiii poOOTI PO3IISHYTO TEOPETHUKO-METOAUYHI OCHOBU
MapKETUHIOBOI KOMYHIKAIIMHOI AISUTBHOCTI Y cdepl OCBITHIX MOCIYT 3A1MCHEHO
aHani3 MapketuHrosoro cepenoBuiia 3BO «YHiBepcuret imeH1 Anbdpena HoGemns»,
IPOAHAI30BaHO PUHOK OCBITHIX MOCIYr YKpaiHW, HaJaHO PEKOMEHJallli 1010
e(eKTUBHUX 3ac0o0iB MapKETHMHTOBUX KOMYHIKaIliii, pO3pO0OJICHO HaIpsSMU
MiJBULIEHHS. €(EKTUBHOCTI CHUCTEMU MAapKETHHTOBUX KOMYHIKaIlld YHIBEPCUTETY
iMeH1 Ansdpena HoGens.

Kuro4oBi cjioBa: OCBITHI TOCIYTH, PUHOK OCBITHIX MOCIYT, MapKETUHIOBI
KOMYHIKallli, pekjiama, CTHUMYJIOBaHHS 30yTy, 3B’SI3KM 3 TPOMAIKICTIO, MHPSIMHI
MapKETHHT, IHTEPHET-MAPKETHHT, BUCTABKH Ta SIPMAapKH, €PEKTUBHICTh KOMYHIKaLIIM.

SUMMARY

Tovkun K.V. Enterprise marketing communication system and some ways of
its improvement.

The qualification work deals with theoretical and methodological foundations
of marketing communication activities in the field of educational services. An
analysis of the marketing environment of Alfred Nobel University was carried out,
the market of educational services in Ukraine was analyzed, recommendations on
effective means of marketing communications were given, and directions for
improving the efficiency of the marketing communications system of Alfred Nobel
University were developed.

Keywords: educational services, educational services market, marketing
communications, advertising, sales promotion, public relations, direct marketing,
internet marketing, exhibitions and fairs, communication efficiency.
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