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AHOTALIS

Jloneoe  B.B. Po3pobxa ma npoeedeHHs  MapKemuHzo8ux  3axo0ie
NIONPUEMCMBA 8 YMOBAX BUCTABKU.

B kBamidikariiiniii poboti OakamaBpa pO3TISHYTO TEOPETUKO-METOIMYHI
OCHOBH PO3POOKH Ta MPOBEACHHS MAPKETUHIOBUX 3aX0/11B MIAIMPUEMCTBA B YMOBAX
BHUCTaBKH, 3/[ICHEHO MapKeTUHroBUi anaii3 AisuibHOCTI TOB «[l'emioc Ctpaterisy,
po3p00JIeH] Ta BTIJIEHI MAPKETUHTOB1 3aX0/I1 111 KOMITaH1i B yMOBAaX MiJIrOTOBKH J10
BHUCTaBKH, PO3pO0JEHO peKOMEeHJallli IOA0 BIOCKOHAJICHHS MAapKETUHTOBUX
3aX0J[IB KOMIIaHii B yMOBax MIJTOTOBKU JI0 BUCTABKH. 3alpONOHOBAHO OOpaHHS
HOBOT'O CTEHAY, (POpMYBaHHS 3alaciB peKJIaMHOI Ta HOBOI CYBEHIPHOI MPOJYKIIIi,
PO3ILIMPEHHS] BiAAULY MapKETHHTY, PO3IIMPEHHS AaCOPTUMEHTY, IIiJIBUIICHHS
AKTHUBHOCTI y COIIaJIbHUX MEpexax, po3poOKa METOUKN OMUTYBaHHS.

KuarwouoBi cioBa: MapketuHroBa crpaterisi, B2B-MapkeTuHr, BHUCTaBKOBa
TUSITbHICTh, MAPKETUHTOBUH OI0JIKET, MAPKETUHTOB1 3aXO0/H, I[IJIhOBA ayJUTOPIsl.

SUMMARY

Dolhov V.V. Development and implementation of marketing events for the
enterprise in the context of an exhibition.

The bachelor’s thesis work explores the theoretical and methodological
foundations for the development and implementation of a company's marketing
activities in the context of an exhibition. A marketing analysis of the activities of
Helios Strategia LLC was conducted, marketing measures for the company were
developed and implemented during the preparation for the exhibition, and
recommendations for improving the company’s marketing efforts in this context
were proposed. These include selecting a new exhibition stand, forming a stock of
advertising and new promotional materials, expanding the marketing department,
broadening the product range, increasing activity on social media, and developing a
survey methodology.

Keywords: marketing strategy, B2B marketing, exhibition activities,
marketing budget, marketing measures, target audience.
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