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AHOTAIIA

Kosans A.C. CYUACHI TEHJIEHIII HA PUHKY KABU

06’exkm OocnioxcenHs: PUHOK KAaBOBOI MPOAYKIIi Ta WOTO PO3BUTOK Yy 3aKiajii
PECTOPAaHHOTO TOCIIOAAPCTBA.

IIpeomem Oocniodcenns: cydacHl TEHIEHII1, OCOOMMUBOCTI MOMUTY 1 MPOMO3UIIi]
KaBOBMX HAIlOIB, CIOYKMBYl NEpEeBarv, 1HHOBALIWHI PIIEHHS Yy cdepl KaBOBOTO
CepBICY.

Mema pobomu: NOCTIAUTH aKTyallbHI TEHJEHILII HA PUHKY KaBU, MPOAHAII3yBaTH
ocobnuBoCTI PyHKIIOHYBaHHS KaBoBoro Oi3Hecy Ha mpukiaai WHITE Coffeebar,
BU3HAYUTH YUHHUKU (OPMYBAHHS KOHKYPEHTOCIIPOMOXKHOCTI KaBOBHX 3aKJIa/IiB Ta
pPO3pPOOUTH TPAKTUYHI PpPEKOMEHJalli 00 BIOCKOHAJIEHHA aCOPTUMEHTHOI
TIOJIITUKH 1 CEPBICY.

Ooeporcani sucHosku ma ix HouzHa: Y poOOTI 3MIMCHEHO CHUCTEMHHUN aHai3
ICTOPUYHOTO, E€KOHOMIYHOTO Ta KYJbTYPHOTO PO3BUTKY KaBOBOIO pPHHKY.
JlociIPKEHO CTPYKTYypy Cy4YacHOTO CIIOKMBaHHA KaBM B YKpaiHi, 30Kpema
3pOCTaHHS MOMUTY Ha CTICLIENTI-IPOAYKIIIIO, ATbTEPHATUBHI METOIU IPUTOTYBAHHS
Ta ekonoriuHy ynakoBky. Ha mnpuknami WHITE Coffeebar mnpoananizoBano
ACOPTHUMEHT KaBOBOI MPOJYKIlli, OUIKyBaHHS CIIOKHMBAYiB 1 PIBEHb 33JI0BOJICHOCTI
KJIIEHTIB.

Brnepiue 3anmpornoHoBaHO HU3KY KOMIUIEKCHUX PEKOMEHJALIN IIO0A0 MIJBUIIEHHS
KOHKYPEHTOCTIPOMOKHOCTI KaB’SpHI IUISXOM IMO€JHAHHS 1HHOBAI[IWHUX PIIIEHbD,
CcMakoBOi AudepeHIialii Ta MmiIBUIIECHHS CEPBICHOT SKOCTI.

Junnomua pobota: 86 c., 14 puc., 15 tabm., 46 mxepen.

KurouoBi cioBa: kaBa, kaBopuii puHok, kaB’spHsi, WHITE Coffeebar, cioxxusui
nepeBaru, KaBOBUH aCOPTHUMEHT, CIICIICINITI, KABOBUM CEpBiC, peCTOpaHHUH Oi3Hec,
CydYacHi TEHJCHIII].



SUMMARY

Koval. A.S. MODERN TRENDS IN THE COFFEE MARKET

Object of the study: the coffee product market and its development in the field of
restaurant business.

Subject of the study: modern trends, features of supply and demand for coffee
beverages, consumer preferences, and innovative solutions in coffee service.
Purpose of the study: to investigate current trends in the coffee market, analyze
the features of coffee business operations using the example of WHITE
Coffeebar, determine the factors shaping the competitiveness of coffee
establishments, and develop practical recommendations for improving assortment
policy and service.

Conclusions and scientific novelty: The paper provides a systematic analysis of
the historical, economic, and cultural development of the coffee market. The
structure of modern coffee consumption in Ukraine is examined, particularly the
growing demand for specialty coffee, alternative brewing methods, and eco-
friendly packaging. Based on the example of WHITE Coffeebar, the range of
coffee products, customer expectations, and satisfaction levels were analyzed.
For the first time, a set of comprehensive recommendations was proposed to
enhance the competitiveness of the coffee shop by combining innovative
solutions, flavor differentiation, and improved service quality.

Bachelor’s thesis: 86 pages, 14 figures, 15 tables, 46 sources.

Keywords: coffee, coffee market, coffee shop, WHITE Coffeebar, consumer
preferences, coffee assortment, specialty coffee, coffee service, restaurant
business, modern trends.
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