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AHOTANIOIA*

AgiMmoB  B.O. Onrumizanis  MapKeTHHIOBOI  TOBAapHOI  NOJITHKH
MiINPUEMCTBA

VY nanHiii poOOTI MOCHIKEHO TEOPEeTUYHI 3acaJd MapKETHHTOBOi TOBapHOI
MOJIITUKU MIANPUEMCTBA, 30KpeMa cTparerii (OpMyBaHHS acCOPTHUMEHTY TOBapiB,
LIHOYTBOPEHHSI Ta YNpaBIiHHA AKICTIO Mpoaykuii Ta mnociuyr. Ha mnpuknami
rocrnonapcbkoi AismbHOCTI [T «Ilapuuanceka koHauTepchbka (abpuka» MPOBEICHO
aHaii3 PpUHKY BHPOOHMIITBA KOHAMTEPCHKMX BHUpPOOIB, TMO3MI[IOHYBAHHS  Ta
CEerMEHTYBaHHs Tochnyr kommnadii, a Takoxk SWOT-ananiz. V 3akio4HOMY po3aiil
PO3pO0JIEHO KOHKPETHI 3aX0/Id AJI1 ONTUMI3allii MapKEeTUHIOBO1 TOBAPHOI MOJITUKU Ha
HiANPUEMCTBI, BKIIFOUYAI04H BIIPOBAXKEHHSI [IPOTpaM Ta CTpaTeriil, aHaii3 pe3ysbTaTiB Ta
OLIIHKY €KOHOMIYHO1 €()eKTUBHOCTI.

KuarouoBi cioBa: MapkeTMHroBa TOBapHa IMOJITHKA, CTpaTerii, acOpTUMEHT,
I[IHOYTBOPEHHS, YNPaBIIHHA SIKICTIO, aHANI3 PUHKY, no3uiionyBanHa, SWOT-ananis,
OIITHUMI3AlliA.

SUMMARY

Alimov V.O. Optimization of the marketing and product policy of the
enterprise

This work explores the theoretical aspects of the marketing product policy of an
enterprise, the strategy of forming a product range, pricing and management of products
and services. In the context of the government’s activities of the PP “Tsarychanska
Confectionery Factory”, an analysis of the market for the production of confectionery
products, positioning and segmentation of the company’s services, as well as a SWOT
analysis were carried out. The final section has specific approaches for optimizing the
marketing product policy of an enterprise, including the implementation of program
strategies, analysis of results and assessment of economic efficiency.

Key words: marketing product policy, strategies, assortment, pricing, inventory
management, market analysis, positioning, SWOT analysis, optimization.
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