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AHOTALIA

baoiueB /I.A. «ToBapHHHi aCOPTHMEHT HiANPHEMCTBA Ta 0COOJIMBOCTI Or0
(popmyBaHHSD)

VY kBanmiikamiitHii poOOTI MpoaHaTI30BaHO TEOPETUYHO-METOANMYHI OCHOBH
YIOPABIIHHS ACOPTUMEHTHOI MOJITUKM MIANPUEMCTBA Ta OLIHKU i1 €()EeKTHUBHOCTI.
[IpoananizoBaHO OCHOBHI TOKa3HUKH AISUTLHOCTI MIiANPHUEMCTBA, ACOPTUMEHTHY Ta
MapKeTUHTOBY  TMOJITHKY  MIJNPUEMCTBA  Ta  BHU3HAYEHO  pPIBEHb  MOrO
KOHKYPEHTOCIIPOMOXHOCTI Ha BITYM3HSHOMY PHHKY TakTH4HOro onsry. [IposeneHo
ABC-XYZ-ananiz TOBapHOTO acCOPTHUMEHTY MiANMPUEMCTBA Ta BHU3HAYCHO Ti TPyNHU
TOBapiB, fKI 30aTHI MPUHECTU MMIANPUEMCTBY HauOUIbl OpuOyTKu. Po3pobieno
HanpsIMU ONTUMI3alii TOBAPHOI Ta reorpadiyHoi CTPYKTYpPH MPOAYKIIi MiMPUEMCTBA.
HaBeneno mpomno3uilii BUXoAy HiANPUEMCTBA HA HOBI pUHKH 30yTy. HaBeneHo oIiHKy
e(EeKTUBHOCTI 3alpONOHOBAHMX 3aXOMIB Ta JOBEAEHO IX pe3yJAbTaTUBHICTh JIs
JOCHIHPKYBAHOTO T IIPUEMCTBA.

KJ11040Bi cj10Ba: acOpTUMEHTHA MOMITHKA, €()eKTUBHICTh, TOBAPHUN aCOPTUMEHT,
pUHOK 30yTy, MAPKETUHIOBA CTpPATETisl.

SUMMARY

Babichev D.A. " Product range and features of its formation"

The qualification work analyzes the theoretical and methodological foundations
of managing the assortment policy of the enterprise and evaluating its effectiveness.
The main indicators of the enterprise's activity, assortment and marketing policy of the
enterprise are analyzed and the level of its competitiveness in the domestic market of
tactical clothing is determined. An ABC-XYZ-analysis of the product range of the
enterprise is carried out and those groups of goods that can bring the company the
greatest profit are identified. Directions for optimizing the product and geographical
structure of the enterprise's products have been developed. Proposals for the enterprise
to enter new markets are presented. The efficiency of the proposed measures is
evaluated and their effectiveness for the studied enterprise is proved.

Keywords: assortment policy, efficiency, product mix, sales market, marketing

strategy.
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