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AHOTAIIIS

Jlobanoxk b. JI. IIpocyBaHHsI eJeKTPOHHMX TOBApPiB TOProBeJLHOI0
nianpueMcTBa B Mepe:xi InTepHer.

B kBamidikariitaiit po6oTi 0akanaBpa poO3ISIHYTO TEOPETHKO-METOANYHI OCHOBH
oprasizamii MapKeTHHTOBUX nociipkeHb mignpuemctBa TOB «Power-In-Life» B
[aTepHeT-Mepexi, 3A1MCHEHO aHalli3 MapKEeTHHTOBOTO CEpPEeOBHINA MiANPUEMCTBA,
pO3pO0ICHO pEKOMEHJAIlli IMOJ0 YAOCKOHAJCHHS Opraizamii MapKETHHTOBHX
JOCTIIKEHb MiANPUEMCTBA. 3 ypaxyBaHHAM crieru(iku IisuibHOCTI mianpuemctsa TOB
«Power-In-Life» oOrpyHTOoBaHO cTpaTerito MpPOCYBaHHS TOBApiB MIANPUEMCTBA B
Mepexi [HTepHeT, po3po0JIeH] 3aX0Iu 1010 MiABUILECHHS €KOHOMIYHOI €(eKTUBHOCTI
JISJIBHOCTI Ta ONTUMI3AIiSl aCOPTUMEHTHOTO PSJTY.

KurouoBi cioBa: InTepHeT-Mepeka, MapKETHHIOBI JOCIHIKEHHS, €JIEKTPOHHI
TOBApH, MiANPUEMCTBO, €EKTUBHICTb.

SUMMARY

Lobanok B. D. Promotion of electronic products of an distributor in the
internet.

The qualification bachelor’s thesis considered theoretical and methodical basis of
organisation of marketing research of LTD "Power-In-Life" enterprise in the Internet,
analysis is made on marketing enterprise environment, recommendations are made for
upgrading the organisations of marketing researches of enterprise. With a view on
specificities of activities of the LTD "Power-In-Life" enterprise is strategically justified
by promotion of goods of an enterprise in internet, measures were made for increasing
economical efficiency and optimization the range of assortment.

Keywords: Internet network, economical goods, enterprise, efficiency,
recommendations
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