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AHOTANIA

[Tanosa M. K. Brumis 30BHIIIHBOTO CE€peIOBHUIIA HA YIIPABIIIHHS MiIITPUEMCTBOM.

B pobGotri mocmimkeHO BIUIMB 30BHIMIHBOTO CEPENOBHINA Ha YHpPaBIiHHS
nianpueMcTBoM. [IpoBeeHo aHami3 OCHOBHUX (paKTOPIB 30BHINIHLOTO CEPEAOBHIIA, IO
BITMBAIOTH HA JISUTBHICTH MiANPUEMCTBA, TAKUX SIK €EKOHOMIYHI, TOJITHYHI, COIliabHI Ta
TEXHOJIOTYHI YMHHUKHU. 3alpONOHOBAHO CTpaTerii ajanrtauii miJmpHeEMCTBA 10 3MIH Y
30BHIIIHBOMY CEpEIOBHILI 3 METOI 3a0e3MeueHHs MOro CTaOLIbHOIO PO3BUTKY Ta
HiABUIIEHHS €(QEeKTUBHOCTI YIpaBIiHCHKUX IpoieciB. OcoOlMBY yBary MNpUIICHO
PO3pOoOIIi 3aX0iB /IS MiHIMIi3allii HETaTUBHOTO BIUIMBY 30BHIIITHIX PU3HKIB.

Kpamidikamiitna po0GoTa CKIaga€TbCs 3 TPbOX PO3JAUIIB, IUIIOCTpOBaHa [
TabmuusgMu 1 5 pucyHkamu, B MpoOIleCi HamMCaHHS BHUKOpUCTaHO 31 miTeparypHe
TDKEPETIo.

Kiro4oBi cioBa: 30BHINIHE CepeAOBHINE, yOpaBiiHHA migmpuemctBom, SWOT

anami3, PEST anani3, KOHKypeHTOCIIPOMOXHICTh, MAPKETHHT'OB1 CTPATErii PO3BUTKY.

SUMMARY

Panova M. K. The Influence of the External Environment on Enterprise
Management.

The study examines the influence of the external environment on enterprise
management. An analysis of the main external environmental factors affecting enterprise
activities, such as economic, political, social, and technological factors, is conducted.
Strategies for the enterprise's adaptation to changes in the external environment are
proposed to ensure its stable development and enhance the efficiency of management
processes. Special attention is given to developing measures to minimize the negative
impact of external risks.

The qualification work consists of three sections, illustrated with 7 tables and 5
figures, and references 31 literary sources.

Keywords: external environment, enterprise management, SWOT analysis, PEST

analysis, marketing development strategies.
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