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AHOTAIISA

Apemenko A.l. Cucmema cmumynogaunusi 30ymy npoOyKyii niOnpuemcmea ma
WLAXU 1T 600CKOHANIEHHS

B kBamidikariiiniii po6oTi Marictpa MPOBEACHO OTJSJ YKPAiHCBKOTO PHHKY
QJKOTOJIBHOI TMPOAYKIIT Ta aHadi3 BHYTPIIIHHOTO Ta 30BHIIIHBOTO MapKETUHIOBOTO
cepenoruia TOB JII'3 «Xoptuin». Bukonano SWOT-anani3 gisiIbHOCTI MANPUEMCTBA,
MPOaHaTI30BaHO KOMYHIKAIIHHY TISIBHICTh TIAMPUEMCTBA Ta PO3pOOIECHO peKOMEH 1ALl
3 11 MOKpAIICHHS.

3a migcyMKaMu MPOBEICHOI poOOTH OYyJI0 pO3pOO0JICHO 3aXO0JM 31 CTUMYJIFOBAHHS
30yTy MPOIYKIIi MiAMPUEMCTBA, SIKI CIIPUSTUMYTh MIABUIIIEHHIO TOBAPOOOITy MPOAYKIIii
K B KOPOTKOCTPOKOBOMY IEP10/Ii TaK 1 3aTy4EHHIO HOBUX CIIOKUBAYiB.

Kiwo4oBi cjioBa: MapKeTHHTOBE CEpeAOBHUINE, KOMYHIKAIIHHA ISUTBHICTb,

CTUYJIIOBaHHS 30yTy, CIIOKHBaYl, MPUOYTOK, PpEHTA0EIIbHICTD.

SUMMARY

Yaremenko A.l. System of sales promotion of the enterprise products and ways of
its improvement

The master's qualification work provided an overview of the Ukrainian alcohol
market and analysis of the internal and external marketing environment of Khortytsa
LLC. The SWOT analysis of the enterprise activity was carried out, the communication
activity of the enterprise was analyzed and recommendations for its improvement were
developed.

Based on the results of the work, measures have been developed to promotion the
sale of products of the enterprise, which will help to increase the turnover of products
both in the short term and to attract new consumers.

Keywords: marketing environment, communication activity, sales promotion,
consumers, profit, profitability.
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