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AHOTAILUS

Dedvko M.M. Pospobra 3ax00i8 w000 YOOCKOHANEHHS MAPKEMUH2080i

KOMYHIKAYIUHOI NOMTMUKU NIONpUEMCMEA.

B kBamidikamiitHii po6oTi 0akamaBpa pO3IJISHYTO TEOPETHKO-METOIWYHI
OCHOBHU MapKETHHTOBOI KOMYHIKAI[IIHO1 MOJIITUKH M AMPUEMCTBA, 3/11ICHEHO aHaIi3
MapKETHHTOBOTO CEPEJIOBHUIIA, PO3POOICHO PEKOMEHaIlii MO0 BIOCKOHAJICHHS
MapKETUHIOBOI KOMYHIKAIlIHHOT MOMITUKH MiAMPUEMCTBA «Maisy, 110 Ji€ Ha PUHKY
HACIHHA KyKYpy/I3H. 3 ypaxyBaHHSAM crienu}iky NpoAyKIli mianpueMcTBa «Maisy
Ta KOHKYPEHTHUX YMOB 3allpOIIOHOBAHO BIPOBAIKEHHS 3aX0/11B 11100 MOKPAIIEHHS

KOMYHIKaIIiTHOT TTOJIITUKH.

Kuwo4oBi cioBa: KOMIUIEKC MapKeTHHTOBUX KoMyHikaii, SWOT-ananis,

CerMeHTailisi puHky, SMM, puHOK HACIHHS KYKYpy/I3H.
SUMMARY

Fedko M.M. Development of activities to improve marketing communication

policy of the enterprise

In bachelor’s thesis the theoretical and methodological basis of the marketing
communication policy of the company, carried out market analysis, and developed
recommendations for the development of activities to improve the marketing
communication policy of the company “Mais” in the corn seeds market. Given the
nature of the products of “Mais” and the competition environment,

recommendations are made to improve marketing communication policy.

Keywords: marketing communication mix, SWOT analysis, market

segmentation, SMM, corn seeds market.
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