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AHOTAILIIA

IMIuans €. K. MapkeruHroBa gisJIbHICTb NIANPHEMCTBA Ta LUIAXH 1l
BIOCKOHAJIEHHSI.

B xBamiikamiiiiii po60TI po3MISIHYTO TEOPETUKO-METOAMYHI OCHOBU MapKETHHIOBOL
TOBApHOI TMONITUKM TMIAMPUEMCTBA, 3AIHCHEHO MAapKETHHTOBHM aHali3, po3po0ieHO
peKoMeHaIii o0  BJOCKOHAJICHHS  OpraHizamii MapKeTHHIOBOI  JisSJIBHOCTI
nignpuemctBa TOB «HOBA TIOLLTA». 3 ypaxyBanusm crnenudiku nociayr TOB
«HOBA TIOHITA» Ta BusIBIEHWX HEIOJIKIB OyJI0 3alpONOHOBAHO MPOBECTH TPEHIHT
JUISl TPALIBHUKIB a TAKOX 3alyCTUTH IHTEPHET peKiamy JUisi OUIbII BJAJOI OLIHKHU
SIKOCT1 0OCITYyTOBYBaHHSI Ta 33JI0BOJICHOCTI KJIIE€HTIB.

KuarouoBi ciaoBa: [loHATT MapKeTHMHroBOi MAisUIBHOCTI, MapKETMHIOBA MJiSUIbHICTh
H1IPUEMCTBA, MAPKETUHTOBHUI aHaI3 MiANPUEMCTBA.

SUMMARY

Shnal E. K. Marketing activity of the enterprise and ways to improve it.

In the bachelor’s thesis, the theoretical and methodological foundations of the
company's marketing product policy were considered, a marketing analysis was carried
out, and recommendations were developed for improving the organization of the
marketing activities of the "NOVA POSHTA" LLC. Taking into account the specifics of
the services of "NOVA POSHTA" LLC and the identified shortcomings, it was
suggested to conduct training for employees, as well as to launch Internet advertising
for a more successful assessment of the quality of service and customer satisfaction.
Keywords: Concept of marketing activity, marketing activity of the enterprise,
marketing analysis of the enterprise.
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