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AHOTALIA

Kypinex A.Il. AxtuBizaliis npoaaxiB IIOKOJQJHUX BUPOOIB 3a pe3ysbTaTaMu
JOCITIJIKEHHS iX aCOPTUMEHTY Ta SAKOCTI

Po3rnsgHyTO TEOpeTHMYHI OCHOBH JOCIHIDKEHHS AaCOPTUMEHTY 1 SKOCTI
mokonaaHuX BUPoOiB. HaBemena kmacudikaiiisi Ta XapaKTEPUCTHKA ACOPTUMEHTY
IIOKOJIATHUX BHUPOOIB Ta WIOKOJATHUX IYKEPOK. BHBUEHO BHUMOTM /0 SIKOCTI
MIOKOJAIHUX IIYKEPOK Ta YMOBH iX 30€epiraHHsl.

HaBeneno xapakrepuctuky nisnmpHOCTI Marasuay Ne 121 TOB «®O331-OVY [1».
[IpoBeneHO TOBapO3HABYY XapPaKTEPUCTHUKY SKOCTI IMIOKOJATHUX ITyKEPOK 3a
OpPTraHOJICITUYHUMH Ta (P13UKO-XIMIUHI MMOKA3HUKH SIKOCTI HIOKOJAJHUX IIYKEPOK, IO
peanizyerbest B Marasuti 121 TOB «®O331-DY JI» marazuni 121.

JIOCHIIPKEHO PUHOK Ta aCOPTUMEHT IIOKOJaJAHMX BUPOOiB. BuBUEeHO cTaH Ta
TEHJEHIIi PO3BUTKY PHUHKY IIOKOJQJAHUX I[yKepok B YkpaiHi. I[IpoBeneHno
CErMEHTYBAHHS CIIOKMBAYiB Ta BHU3HAYECHHS MOPTPETY MOTEHIIMHOTO CIOXHBa4ya
IIOKOJIAJTHUX ~ ITYKEPOK. JIOCHIPKEHO acCOPTHUMEHT IIOKOJIAJHUX IYKEpOK, IO
peanizyerbesi B TOB «DO331-DY [».

KirouoBi ciioBa: mokonagHi BUpoOM, Kiacudikallis, acOpPTUMEHT, SKICTb,
aKTHBI3AIlIS MPOJIAXKIB.

ABSTRACT

Kurilekh A.P. The theoretical foundations of the research of the range and
quality of chocolate products are considered. The classification and characteristics of
the range of chocolate products and chocolate candies are given. The requirements for
the quality of chocolates and their storage conditions were studied.

The description of the activity of store No. 121 of "FOZZI-FOOD" LLC is
given. Commodity characteristics of the quality of chocolates according to
organoleptic and physico-chemical indicators of the quality of chocolates sold in store
121 of "FOZZI-FOOD" LLC, store 121, were conducted.

The market and range of chocolate products were studied. The state and
development trends of the chocolate candies market in Ukraine have been studied.
Segmentation of consumers and determination of the portrait of a potential consumer
of chocolates was carried out. The assortment of chocolates sold by "FOZZI-FOOD"
LLC was studied.

Keywords: chocolate products, classification, assortment, quality, sales
promotion.
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