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AHOTAIIISA

bpyroBa K.B. «®opmyBaHHs pekiiaMHOT KaMMaH1i MAMPUEMCTBI»

B poGoti 3ampomoHOBaHO NUISIXM  YAOCKOHAJICHHS PEKJIaMHOI  KammaHil
nignpueMcTBa.  JOCHiKEHO TEOPEeTHYHI1  AaCMEKTH  YNpaBIiHHA  MapKETUHIOBOIO
TISUTBHICTIO TANpUEMCTBA. bylno HamaHO 3arajibHy Oprafi3alliiHy XapaKTepUCTUKY
MEpexi CIOPTUBHUX MarasuHiB «CrnopTmacTep» Ta OIlHEHO HOro ¢iHAHCOBUN CTaH.
[IpoBeneHo aHami3 yOpaBIiHHSA MapKETUHTOBOIO JIISUTHHICTIO MEpEeXl CIIOPTUBHHUX
Mara3uHiB «CropTmacTep» Ta po3poOJIEHO MPOMO3ULli MO0 YAOCKOHAJICHHS ILbOTO
npouecy. 3ampoNOHOBAHO YJIOCKOHAJIEHHS pEKJIaMHOI KaMIaHii MepexXi CHOPTHUBHHUX
Mara3uHiB «CrnopTMacTep» 3a paXyHOK OpraHi3aliiHUX 3aX0/iB Ta MOTHBAIIll IEPCOHAIY.
OOrpyHTOBaHO 3aXOJH, SKI JO3BOJISIIOTH MIJBUIIUTH OO0’€MU NPOJAXKIB MEPExi
CHOPTUBHUX Mara3uHiB «CropTMacTep».

Ki1t04oBi c10Ba: MapKETUHT, peKjIaMHa KaMIlaHisi, MAapKEeTHUHT-MiKC.

SUMMARY

Brutova K. «Formation of advertising campaign for the enterprise»

The paper proposes ways to improve the company's advertising campaign. Theoretical
aspects of management of marketing activity of the enterprise are investigated. The overall
organizational characteristics of the Sportmaster sports shops network were presented and its
financial condition assessed. An analysis of the marketing activities management of the
Sportmaster sports shops network has been carried out and proposals have been made to
improve this process. Improvement of the advertising campaign of Sportmaster sports shops
network is proposed due to organizational measures and staff motivation. Measures to

increase the sales of the Sportmaster sports shops network are justified.

Keywords: marketing, advertising campaign, marketing mix.
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