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SUMMARY

Brui I.I. Analysis of environmental factors and their consideration in the
marketing activities of an enterprise.

The diploma thesis is dedicated to exploring the impact of the external
environment on the marketing activities of an enterprise. It includes an analysis of key
external factors such as economic, socio-cultural, political, technological, and
environmental aspects, as well as their influence on marketing strategies. The thesis
discusses theoretical foundations of environmental analysis, methods of conducting
analysis, and practical examples of its application in the marketing strategy of an
enterprise.

Keywords: analysis of external factors, marketing activities, enterprise,
economic factors, socio-cultural factors, political factors, technological factors,

environmental factors, strategic planning.

AHOTALIA

bpyii 11, Ananiz gpaxmopis 308HiUIHBO20 cepedosuwya ma ix 6paxy8amHs 8
MApPKeMuH208itl OiSLIbHOCMI NIONPUEMCINEA.

JuruioMHa po0OoTa TMPHUCBSIYEHA JOCIIIKEHHIO BIUIMBY  30BHIIIHBOTO
CEpeoBUILA HA MAapKETUHIOBY AISUIBHICTH MiAnpueMcTBa. BoHa Bkitoyae B cebe
aHai3 OCHOBHUX (DaKTOpIB 30BHIMIHBOTO CEPEJOBUINA, TAKUX SK EKOHOMIYHI,
COITIOKYJIBTYPHI, MOJITHYHI, TEXHOJOT1YHI Ta €KOJIOT1YHI aCIeKTH, a TAKOX iX BILJIUB
Ha CTparerii MapKeTUHry. Y poOOTI pPO3IJIAHYTI TEOPETUYHI 3acaau aHalli3y
30BHIIIHHOTO CEPEIOBUIIA, METOIU MPOBEJCHHS aHAJI3y Ta MPAKTUYHI IPUKIAINA HOTO
3aCTOCYBaHHS B MAPKETUHIOBIM CTpaTerii MiANpUEMCTBA.

KurouoBi cioBa: aHaniz GpakTopiB 30BHIIIHBOIO CEPEIOBUIIA, MAPKETUHIOBA
TISUTBHICTh, MIANPUEMCTBO, €KOHOMIYHI (hakTOopu, COIIOKYJIBbTYpHI (akTopu,
NOJIITUYHI (DaKTOpPH, TEXHOJOTIYHI (AKTOPH, EKOJIOTIuHI (PaKTOpU, CTpaTeriyHe

IIJIaHYBaHHA.
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