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AHOTAIIA

Ceipenko A.€. ToBapo3HaBua eKkcliepTH3a MPOAYKII AUTIYOTO XapuayBaHHS, IO
MIPEICTABJIICHE HA PUHKY YKpaiHW Ta MOXJIMBICTh MiABUIIEHHS €()EKTUBHOCTI JISITBHOCTI
HiAIpUeMCTBa y ToproBoMy Marasuti «JJIOH».

Y poOOTi PO3TASHYTO TEOPETHUYHI ACTIEKTH IOCIIIKEHHS iSIIBHOCTI TOPTOBOTO
marazuny «JIIOH». IlpoananizoBaHO cTaH,T€HACHII Ta TMEPCIEKTUBU PO3BUTKY Y
po3piOHIN TopriBiai. HaBeneHo 3araipHy XapaKTEPUCTHKY TOPTOBEIbHO-TEXHOJIOTIYHOTO
npoiiecy Toproporo marazusy «JIIOH».

AKTyalIbHOIO € TpobiieMa danbcudikallis IpoayKTiB, TOMY BaXKJIUBHUM € TTOCTIAHUM
peTeNbHUI KOHTPOJb TOBAapy Ha BCIX €Tanax HOro BUTOTOBJIEHHS. B miTeparypHoMy
OTJISI/I1 TPOBEJICHO aHa13 aCOPTUMEHTY AUTAYOTO XapuyBaHHS, 1[0 peali3y€eThCsl HA pUHKY
VYkpainu B po3npiOHIA TOprieii. B excnepuMeHTanbHIM YacTHHI NPEACTaBI€HI 00’ €KTH
JOCTIIKEHb, pO3p00JIEHO eTanu poOOTH Ta cxemy ekcriepuMeHTy. [IpoBeneHa excrieprusa
MapKyBaHHs, TaKyBaHHS, OPraHOJENTUYHUX Ta (I3MKO-XIMIYHHMX MOKa3HHKIB. [IpoBeneHo
aHaim3 JisbHOCTI ToproBoro MarasuHy «JIOH» 3 mnpoBeaeHHs ceprudikaniiiHoi
€KCIIePTU3H, PO3POOJICHO aJITOPUTM ii IPOBEICHHSI.

BuBueHO (QakTopH yIOCKOHAIEHHS aCOPTHMEHTY MPOAYKTIB IUTSIYOTO XapdyBaHHS
Ha po3ApiOHOMY MIAMPUEMCTBI. 3alpONOHOBAHO MIISXH YJIOCKOHAJICHHS aCOPTUMEHTY
POAYKTIB TUTSYOTO XapuyBaHHs Ha 3€pPHOBII OCHOBI.

KittouoBi ciioBa: aHaii3 pUHKY, CIOXKMBYI BIACTHBOCTI, BUMOTH JIO SIKOCTI, aHAJI3
ACOPTUMEHTY, METOJM JIOCHIJKEHb, €Tl MPOBEIECHHS E€KCIIEPTU3U,aCOPTUMEHT Ta HOTO
yIIOCKOHAJICHHSI.

SUMMARY

Svirenko Anastasiia. Commodity examination of baby food products, presented on
the Ukrainian market and the possibility of improving the efficiency of the company's
activities at the "DION" shopping mall.

The theoretical aspects of research of activity of the "DION" shopping mall are
considered in the paper. The state, tendencies and prospects of development in retail trade
are analyzed. The general characteristics of the trading and technological process of the
"DION" shopping mall are presented.

The issue is falsification of products, therefore it is important to constantly monitor
the product at all stages of its production. In the literary review, an assortment of baby
food was conducted that is being implemented in the Ukrainian retail market. In the
experimental part the objects of research are presented, stages of work and the scheme of
experiment are developed. The expertise of marking, packaging, organoleptic and physico-
chemical indicators was conducted. An analysis of the activity of the "DION" shopping
mall for the certification examination was conducted, and an algorithm for its
implementation was developed.

The factors of improvement of the range of infant food products at the retail
enterprise were studied. The ways of improvement of the range of baby food products on a
grain basis are offered.

Keywords: market analysis, consumer properties, quality requirements, assortment
analysis, research methods, stages of expertise, assortment and improvements.
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1.2. CouBHI BJIACTHBOCTI AUTSIYOTO XapuyBaHHS Ha 3€PHOBIA OCHOBI Ta BUMOTH
IO 1X SKOCTI
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