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AHOTAIIA

Apsymansa B.B. POJIb JU3ANHY IHTEP’E€EPY B I'OTEJIAX JUIS IIJABUILIEHHSA
3AJIOBOJIEHOCTI TOCTEU

06'exm O0ocnioxcennsn: TPOIEC CTBOPCHHS TU3aiHY IHTEP €PY B TOTEIAX.

Ilpeomem oocnioxncenrs: 0COOTUBOCTI IMiABUIIICHHS 3aJ0BOJICHOCTI TOCTCH B TOTEIIAX.
Mema pobomu — OOTpYHTYBaTH TEOPETHYHI 3acaill Ta pPO3pOOUTH TMPaKTHUHI
pEeKOMEeHJalli 1010 YAOCKOHAJIEHHS IU3aiiHy 1HTEp €py roTento-Kypopty «JlicoBuit
Oeper», BpaxOBYIOUM CyYacHI TEHJCHINI TOTEIBHOTO IWU3aiHY, NMPHWHIWIHN CTBOPEHHS
KOM(OPTHOTO MPOCTOPY Ta BUMOTU TOCTEH, 3 METOIO MIJBUIICHHS PIBHS TOCTUHHOCTI Ta
KOHKYPEHTOCTIPOMOYKHOCTI 3aKJIafy.

Ooepoicani 8uUCHOBKU ma iX HO6U3HA: HAYKOBa HOBHW3HA JIOCHIHKCHHS IIOJIATAE Yy
KOMIUIEKCHOMY TMIJAXOA1 JO aHaji3y Au3aiiHy 1HTEp €py TOTelo-KypopTy «JlicoBuii
Oeper»sK BaXKJIMBOTO YMHHHKA (hOpMYyBaHHsS aTMOC(epr TOCTHHHOCTI Ta IIiJBUINCHHS
KOHKYPEHTOCTIPOMOKHOCTI 3aKJIajy.

Kgamidikariitna po6ora: 87 c., 12 puc., 19 tad:., 43 mxepena.

Knrowuosi cnosa: nw3aiiH iHTEp’€py, TOTEIbHUN Oi3HEC, 3aJ0BOJICHICTH TOCTEH,
eMOIIHUI KOMQOPT, TOTEIb-KypOpT, TOTEIBHUN CEpBIC, MPOCTOPOBE CEPEIOBUIIIE,
peKpeaniiftHui Typu3M, €CTeTUKa 1HTep €py, 610(piTbHUIN AU3aiiH, KIIEHTCHKUN JOCBI.



SUMMARY

Arzumanian V. V. THE ROLE OF INTERIOR DESIGN IN HOTELS IN GUEST
ENHANCING GUEST SATISFACTION

Object of research: the process of creating interior design in hotels.

Subject of the study: features of increasing guest satisfaction in hotels.

Research objective — to substantiate the theoretical foundations and develop practical
recommendations for improving the interior design of the hotel-resort "Lisovyi
Bereh", taking into account modern trends in hotel design, principles of creating a
comfortable space, and guest requirements, in order to enhance the level of
hospitality and the competitiveness of the establishment.

Findings and their novelty: the scientific novelty of the research lies in a
comprehensive approach to the analysis of the interior design of the hotel-resort
"Lisovyi Bereh" as an important factor in shaping the atmosphere of hospitality and
increasing the competitiveness of the establishment.

Qualification work: 85 p, 12 fig., 19 tables., 43 sources.

Keywords: interior design, hotel business, guest satisfaction, emotional comfort,
resort hotel, hotel service, spatial environment, recreational tourism, interior
aesthetics, biophilic design, customer experience.
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