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AHOTALSA

Hlunosa A.Il. Ananiz mapxemuneo8o20 cepedosuuia 05 0OIPYHMYBAHHS BUOOPY

cmpamezii niOnpueEMcmaa.

Y  mif  kBamiikamiiHii  poOOTI MpeAcTaBIeHUM aHaldi3 MapKETHMHIOBOTO
CepellOBUIIA, SIKUA € OCHOBOI JJIsl 3a0€3MEeUEHHs BAAJOr0 OIVISAY CTparerii, oOpaHoi
BiaioM «Byrums»y y TOB «Metan-Kyp’ep». Hanano teopetnuny 0a3y s aHalizy
CEpEeIOBHUILIA, a TAKOXK MPEACTAaBIEHI OCHOBHI IHCTPYMEHTH MapKETUHTOBOTO aHAJI3Yy.

Po6oTta mpucBsiueHa BIOCKOHAJIEHHIO NUISXIB peani3alli MApKEeTHHIOBOI CTpaTerii
Binany «Byrimus»y y TOB  «Mertan-Kyp’ep». IlpoananizoBani 0a3o0Bi (hiHaHCOBI
NOKa3HUKU JJIsi OOTPYyHTYBaHHSI €(QEKTUBHOCTI BIIPOBAKEHHS CTpaTErii Ta PO3TJSHYTO
MPOTHO30BaH1 pe3yJIbTaTH peaiizailii 0O0paHuX MapKETHUHTOBUX 3axoiiB. PesynbTaTn
KBamQikamiitHoi poOOTH MOXYTh OYTH BUKOPHUCTaHI $K JJIS TOJAJBIIOT0 BUBYEHHS
MapKEeTUHIOBOrO cepefoBuila Biaauty «Byriwis», Tak 1 Al NOKpamieHHs #oro

MapKETUHIOBOI JIISITBHOCTI.

KurouoBi cioBa: MmapkeTHHroBe cepeAoBuIle, BT «Byruwisa», crpareris

mapkeTunry, PEST-ananiz, SWOT-anani3, matpuiist BKI', ctpareris Himepa



SUMMARY

Shylova A.P. Marketing environment analysis for grounding of enterprise’s strategy

choice.

In Master’s thesis, the marketing environment analysis is presented as a base for
granting of successful strategy overview chosen by the ‘Coal’ department in ‘Metal-
Courier’ LLC. The theoretical foundation for environment analysis is given, as well as, a
number of crucial tools utilized in the thesis for goal achievement.

The thesis is devoted to ways of improvement of marketing strategy realization for
‘Coal’ department in ‘Metal-Courier’ LLC. The fundamental financial figures were
evaluated for grounding the marketing events realization efficiency and forecasting results
of such marketing events are estimated. The results of the thesis could be used for further
researches of marketing environment analysis of the considered ‘Coal’ department or for

marketing activity improvements.

Keywords: marketing environment, ‘Coal’ department, marketing strategy, PEST-

analysis, SWOT-analysis, BCG matrix, nicher strategy
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