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AHOTAIILIA

HIkypo K.M. «Po3po0ka MapKeTHHIOBHX 3aXOAiB II0A0 INPOCYBAHHSA
MiINPUEMCTBA PeCTOPAHHOTO Oi3Hecy B Mepexi IHTepHeT)

VY xBamiikamiiniii poOoTi OakaliaBpa POAaHANI30BaHO TEOPETUYHI aCHEKTH
NOHATTS [HTEpHET-MapKeTUHIy Ta HOro I1HCTPYMEHTIB. Po3misiHyTO 0COOIMBOCTI
IPOCYBaHHS PECTOPAHHOTO mianpuemMcTBa B [HTepHeT. JlaHO 3aranbHy XapaKTepUCTUKY
pPECTOPAaHHOTO MiJNPUEMCTBA, MPOBEACHO aHali3 pPHUHKY PECTOPAHHUX TMOCHYT.
[IpoBeeHO CerMEHTYBaHHsS IUJILOBOI ayAUTOpli Ta TMO3UIIIOHYBaHHS PECTOpPAHY.
[IpoananizoBaHo €(EKTUBHICTH MPOCYBaHHS B [HTEpHET, BUSABICHO NpoOIEMU Ta
3alpONOHOBAHO 3aXOJM 3 TMOKPAIEHHS NPOCYBaHHA. 3allpONOHOBAHO MEPCIEKTUBHI
HANpsIMU KOHTEHT-MapKeTHHTY JUIsl TMPOCYBaHHS CalTy mianpueMcTBa B I[HTepHeT.
Po3pobneno 3axomm 3 TpocyBaHHS OpeHAy B COIiadbHUX Menia. Bu3HadeHo
KOHTCHT-TUJIaH Ta PO3po0IeHO OFO/KET, HaJaHO OIIHKY €(PEeKTUBHOCTI peKOMEHIAITIH.

KurouoBi ciaoBa: [HTepHET-MapKeTHHI, NPOCYBaHHS B IHTEpHET, couiajbHI
Mepexi, pecTopaHHuM O13HEC, KOHTEHT-MAPKETUHT.

SUMMARY

Shkuro K.M. “Development of marketing measures to promote a restaurant
business enterprise on the Internet”

The bachelor's thesis analyzed the theoretical aspects of the concept of Internet
marketing and its tools. The peculiarities of promoting a restaurant enterprise on the
Internet are considered. The general characteristics of the restaurant enterprise are
given. The analysis of the market of restaurant services is carried out. Segmentation of
the target audience and positioning of the restaurant was carried out. The effectiveness
of promotion on the Internet was analyzed. The problems were identified and measures
to improve promotion were proposed. Prospective areas of content marketing for
promoting the company's website on the Internet are proposed. Measures to promote the
brand in social media have been developed. A content plan was defined and a budget
was developed, an assessment of the effectiveness of the recommendations was
provided.

Keywords: Internet marketing, Internet promotion, social media, restaurant
business, content marketing.
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