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AHOTAIIS

agpumok O.€. JocnipkeHHsT aCOPTUMEHTY Ta SIKOCTI M SICHUX KOHCEPBIB
PI3HUX BUPOOHMKIB.

[Ipoeneno anam3 mianpuemctBa TOB «KMBA 3EMJIS», sxe ycmimrHO
PO3BUBAETHCS HA BHYTPIIIHBOMY TaK 1 Ha 30BHIIIHbOMY PUHKY, 3aBISKHA BUCOKIN
SKOCTI MPOIYyKIlli. 3a JOMOMOTrOI0 BIIPOBA/KEHHS 1HHOBAIIHUX TEXHOJOTIN Ta
PO3IIMPEHHS] ACOPTUMEHTY IS CIEIIali30BaHUX IET MOJKJIUBE ITiIBUIICHHS
KOHKYPEHTOCTIPOMOXHOCTI BITUYM3HSHUX BHPOOHHUKIB Ta 3aJ0BUILHEHHS IMOTPEO
CY4YacCHOTO CIOXHBaya. AHaji3 BKIIIOYA€ OLIHKY PI3HUX MOKAa3HUKIB SKOCTI, TAKUX
SK BMICT M'sica, KHPY, COJIl, OPTaHOJICITHYHI MOKAa3HUKHU, KOHCHCTEHIIIS, KOJIIp,
3arax, HasiBHICTh CTOPOHHIX JOMIIIOK, TEPMiH NpuaaTHOCTI Ta Bara. ABC-anani3
no3poiiie kommanii «OKMBA 3EMJISl» Bu3HAQUWTH KIIOYOBI TPOAYKTH, SKI
3a0e3Meuyl0Th OCHOBHUH J0X1J, a TAKOX Ti, [0 MaIOTh MEHIIIMM BIUIUB HA 3arajbHl
nponaxi. A XYZ-anamiz gomnomarae kommaii «XMBA 3EMJIS» edekTtuBHO
YOPABJISTH AaCOPTUMEHTOM M SICHUX KOHCEPBIB, 30CEPEKYIOUM 3yCHILUISL Ha
MPOJYKTaX 3 HAWBUIIMM CTPATET1YHUM MOTEHINATIOM 1 ONTUMI3YIOUU PECYPCH IS
MEHII NpUOYTKOBUX MPOIYKTIB.

KirouoBi cioBa: M’ICHI KOHCEPBH, PUHOK, SIKICTh, acCOpTUMEHT, ABC-aHnarni3,
XY Z-ananis.

SUMMARY

Havrilyuk O.E. Study of the range and quality of canned meat from different
manufacturers.

The analysis of the LLC "LIVING LAND" enterprise, which is successfully
developing on the domestic and foreign markets, thanks to the high quality of its
products, was conducted. With the help of the introduction of innovative
technologies and the expansion of the assortment for specialized diets, it is possible
to increase the competitiveness of domestic producers and satisfy the needs of the
modern consumer. The analysis includes the assessment of various quality
indicators, such as the content of meat, fat, salt, organoleptic indicators, consistency,
color, smell, the presence of foreign impurities, expiration date and weight. ABC
analysis allows the company "ZHIVA ZEMLYA" to identify key products that
provide the main income, as Wheel as those that have a smaller impact on overall
sales. And XYZ-analysis helps the company "ZHYVA ZEMLYA" to effectively
manage the assortment of canned meat, focusing efforts on products with the highest
strategic potential and optimizing resources for less profitable products.

Key words: canned meat, market, quality, assortment, ABC analysis, XYZ

analysis.
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