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AHOTALIA

[Ipam O. €. BnockoHalleHHs MApKETUHTOBO1 A1SIbHOCTI MiIMPUEMCTBA.

VYV xBamidikaniiHiii poOOTI PO3TISHYTH TEOPETHUYHI aCMeKTH MapKETHHTOBOL
TSBHOCTI MiANPUEMCTBA, TpoBefeHa xapakrtepuctuka TM IQOS kommnanii Philip
Morris, BUKOHAHO aHali3 YKPAiHCHKOTO PHUHKY EJIEKTPOHHHX CHUTapeT, IPOBEACHO
CErMEHTYBAaHHSI PUHKY Ta MO3UIIIOHYBaHHS TOProBoi Mapku. Ha OCHOBI mOCHiTKEHHS
BUSIBJICHI CJIa0Ki CTOPOHM Ta 3alpOIOHOBAHI 3aXOAM JJIsl TOKPAIIEHHS MapKEeTUHIOBOi
TISUIBHOCTI.  BUKOpHUCTaHHS ~ 3alpoOINOHOBAaHMUX  3aXOJIB  JIO3BOJWUTH  KOMITaHIii
YIOCKOHAJTUTH MAPKETUHTOBY MiSUTbHICTD.

KawuoBi cjoBa: wmapkermHroBa aisutbHICTB, [QOS, puHKOBHM aHAaI3,

MO3UIIIOHYBAHHSI, PEKOMEHAI1i, MAPKETUHTOBUN OIO/IKET.

SUMMARY

Shram O. Improvement of marketing activities of the enterprise.
The qualification work examines the theoretical aspects of enterprise marketing
activities, provides a characterization of the TM IQOS by Philip Morris, analyzes the
Ukrainian market of electronic cigarettes, performs market segmentation and brand
positioning. Based on the research, weaknesses are identified and measures are proposed
to improve marketing activities. The implementation of the proposed measures will enable
the brand to enhance its marketing performance.

Keywords: marketing activities, 1Q0S, market analysis, positioning,

recommendations, marketing budget.
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