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AHOTANIA
Jlmopos I'.O. Po3podka pexjiaMmHOI kKamnaHii B Mepe:xi IHTepHeT.

VY kBamidikaiiitHiii poOOTI pO3MISTHYTI TEOPETUYHI ACTIEKTH PEKJIIAMHOI KaMIaHii B
[aTepHeri, mpoBeneHo anani3 rocmnojapcbkoi aisuibHOCTI TOB "SportLife", a takox
pealizoBaHa peKJiaMHa KaMIaHisl JaHoro MianpueMcTBa. [IpoBeaeHuit orisii BKIIOYaB B
ce0e XapakTEepHCTUKy [ISJIBHOCTI KOMIaHii, aHajali3 pPHUHKY, CErMEHTYBaHHS Ta
no3uuionyBanHs mnociayr, SWOT-aHani3 Ta OLIHKY ICHYIOYOTO CTaHy pPEKJIaMHOi
nisnpHOcTi. Ha ocHOBI mboro Oyna po3poOlieHa cTparteris pekiIaMHOI KaMIaHii,
BKJIIOUAIOYU PO3POOKY KpEaTMBHOTO KOHTEHTY, BHUOIp (opMmaTiB Ta TapreTHHIOBUX
napameTpiB pekinamMHux MatepiamiB. Ilicis 3amycky kammanii OyB TpoBeAeHUMN
MOHITOPUHT Ta aHaJli3 pe3yJIbTATiB 3 MOJATBIINM KOPUTYBaHHAM cTpaterii. Kpim toro,
3M1MCHEHa OIllHKAa EKOHOMIYHOI €(QeKTUBHOCTI BIIPOBAKCHUX 3aXOJIB 3 METO0
BU3HAYEHHS IXHHOTO BIUITMBY Ha JUTOBI MOKa3HUKHU MINPUEMCTBA.

KurouoBgi ciioBa: pexiaMHa KaMmaHisi, IHTEpHET-peKjiaMa, CETMEHTYBaHHS PUHKY,
MO3UIIOHYBAHHS MOCIYT, MOHITOPUHT peKIaMHu, EKOHOMIYHA €()EKTUBHICTb.

SUMMARY
Lyiurov H.O. Development of an advertising campaign on the Internet.

The bachelor’s thesis the theoretical aspects of an advertising campaign on the
Internet, analyzes the economic activities of SportLife LLC, and also implements an
advertising campaign of this enterprise. The review included a characterization of the
company's activities, market analysis, segmentation and positioning of services, SWOT
analysis and assessment of the current state of advertising activities. Based on this, an
advertising campaign strategy was developed, including the development of creative
content, selection of formats and targeting parameters for advertising materials. After the
launch of the campaign, the results were monitored and analyzed with further adjustments
to the strategy. In addition, the economic efficiency of the implemented measures was
assessed to determine their impact on the business performance of the enterprise.

Keywords: advertising campaign, Internet advertising, market segmentation,
positioning of services, advertising monitoring, economic efficiency.
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