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AHOTALISA

babenko K.C. Oprani3zaiiist i KOHTPOJIb MAPKETUHTOBOI JISTTLHOCTI MiITPUEMCTBA.

B KBaJIl(l)lKaLIII/IHII/I poOOTI PO3IIIAHYTO TCOpeTI/IKO-MeTOI[I/I‘-IHl OCHOBHU DPO3BHUTKY
opraH13au11 1 KOHTPOJIIO MapKeTHHrOBm TISUTBHOCTI  Ha HlI[HpI/I€MCTB1 HaBEICHO
OCHOBHI XapaKTEPUCTHKU HA OCHOBI SIKUX (OPMY€TbCA OpraHizaiiiiHa isIBHICTH Ta
MapKETHUHTOBl KOHTPOJbHI (YHKIT i1 MIAOPUEMCTB IO MPAIIOIOTh HAa PUHKY
OyZiBelIbHMX MaTepiayiB Ta TOBapiB A JOMY, Ha MPHUKIAAl Mepexi Mara3uHiB
«EmineHTp»; TPOBENEHO aHaji3 30BHINIHROTO Ta BHYTPIIIHBOTO MapKETHHTOBOTO
CepelOBHINA IMiIMPUEMCTBA, 3alpPONOHOBAHO IUIAXM OpraHi3amii Ta KOHTPOJIO
MapKETUHIOBOI AisuibHOCTI. OTpUMaHi pe3yibTaTH MOXKYTb OyTH BUKOPHUCTaH1 IMpHU
po3po0Ill MAapKETHMHTOBHUX 3aXOIB MIJANPUEMCTBA, fAKE Ji€ HAa PUHKY Ha PHUHKY
Oy/iBeJIbHUX MaTepialliB Ta TOBAPIB VISl IOMY, a TAKOXK Y CIIOPIAHEHUX chepax.

Kuaro4yoBi ciaoBa: MapKeTHUHI, OpraHizamis MapKETUHIOBOi  JISJIBHOCTI,
MapKETUHIOBUI KOHTPOJIb, PHUHKOBA CHUTYyallis, MapKETHMHIOBa aHalli3, 30BHIILHE
CepeloBUIIIE, BHYTPILIHE CEPEOBUIIIE.

SUMMARY

Babenko K.S. Organization and control of marketing activities of the enterprise.

The qualification work examines the theoretical and methodological foundations of
organizational development and control of marketing activities at the enterprise; the
main characteristics on the basis of which organizational activity and marketing control
functions are formed for enterprises operating in the market of building materials and
household goods are given, using the example of the "Epicentr” chain of stores; an
analysis of the external and internal marketing environment of the enterprise was carried
out, ways of organizing and controlling marketing activities were proposed. The
obtained results can be used in the development of marketing activities of the enterprise,
which operates in the market of building materials and household goods, as well as in
related areas.

Keywords: marketing, organization of marketing activity, marketing control,
market situation, marketing analysis, external environment, internal environment.
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