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AHOTANLIA

bonpaps A. B. InHoBaniiiHi MapKkeTHHIOBI cTpaTerii B KPyi3HOMY Typu3Mi Ta ix
€KOHOMIYHMI BIVIMB Ha perionn: TeopernuHuii aHadi3 i NpPaKTH4YHE
aociaxeHns. — Pykonuc.

Bunyckna kBamidikamiiftHa pobora 3a cremiaidbHIcTIO 242 «Typusmy», croeriami3arii
«Typusmornoris». — YaiBepcuteT iMeHi Anbppena Hobemns, duinpo, 2025.

Bunyckna kBanidikaiiiiina po6oTa nprcBIY€Ha aHalli3y PO3BUTKY KPYi3HOTO TypuU3My
Ha CBITOBOMY TYPUCTUYHOMY pPHHKY Ta po3poOIl 1HHOBAaUIWHUX MAapKETUHIOBHUX
CTpaTerii Uil MABUIIEHHS KOHKYPEHTOCIPOMOXKHOCTI IIbOTO BUAY TypU3My. ¥ poOOTI
PO3IISTHYTO OCHOBHI TEHJICHIIII PO3BUTKY KPYi3HOTO TypW3MYy, BIUIMB TioOamizallli Ha
PUHOK, a TAaKOXX IHHOBALIMHI MIAXOAW IO MApKETHMHTOBUX CTpATerid, fKI MOXYTb
CHPUATU PO3BUTKY KpYyi3HOTO Typu3My B YKpaiHi. [IpoaHanizoBaHO KJIFOYOBI rpaBIll Ha
PHUHKY, a TaKOXK €KOHOMIYH1 HACIIJKU JJI1 MICHEBUX rpoMaj 1 perioHiB. Po3pobieHo
pEKOMEHIalli 00 BIPOBAIKEHHSI HOBITHIX TEXHOJIOTIH 1 HUPPOBUX IHCTPYMEHTIB Y
IPOCYBaHHS KPYI3HUX MapUIPYTiB.

KuarouoBi ciaoBa: kpyi3HuUM  Typu3M, MapKETHUHIOBI CTparerii, 1HHOBAIIi,

KOHKYPEHTOCITPOMOXKHICTh, TYPU3MOJIOT1sI, IU(PPOB1 TEXHOJOT1i, EKOHOMIYHUM BILJIUB.

ANNOTATION

Bondar A. V. Innovative Marketing Strategies in Cruise Tourism and Their
Economic Impact on Regions: Theoretical Analysis and Practical Research. —
Manuscript.

The graduation qualification thesis for the specialty 242 "Tourism," specialization
"Tourismology." — Alfred Nobel University, Dnipro, 2025.

The graduation qualification thesis is devoted to the analysis of cruise tourism
development in the global tourism market and the development of innovative
marketing strategies to enhance the competitiveness of this type of tourism. The paper
examines the main trends in cruise tourism development, the impact of globalization

on the market, as well as innovative approaches to marketing strategies that can



contribute to the development of cruise tourism in Ukraine. Key market players and
the economic consequences for local communities and regions are analyzed.
Recommendations are proposed for the implementation of advanced technologies and
digital tools in promoting cruise routes.

Keywords: cruise tourism, marketing strategies, innovations, competitiveness,

tourismology, digital technologies, economic impact.
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