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AHOTANOIA

®@edymenko A J[. Po3pobka mapkemuneo8ux 3axo0ié w000 npocy8aunHs NPooyKm)y
Mmepedci [umepnem.

VY 1poMy AOCHIIKEHH] PO3TISTHYTO TEOPETUKO-METOAOIOTIYHI OCHOBH OpraHizaiii Ta
YOPABIIHHS MApKETUHTOBOIO JISUTBHICTIO HA MIANPUEMCTBAX. 30KpeMa, Iie rnepeadadasio
IIPOBEJICHHS] MapKETUHTOBOI'O aHalli3y Ta BIPOBAIKEHHSI HOBUX MAapKETHHTOBHUX 3aXO/IiB
I0JI0 MPOCYyBaHHS B Mepexi [HtepHeT ToBapiB mignpuemcrBa TOB «PVYII», a Takox
PO3pOOKY peKOMEHIAIli} 1010 MOCUJIEHHSI HOTO MAapKETUHIOBOI JIsNIbHOCTI. BpaxoBytoun
BIJIMIHHI XapaKTEPUCTUKH MPOAYKINi MANPUEMCTBA, 3alIPOIIOHOBAHO HOB1 MAapKETHWHTOBI
3aX0JI Ta MPOMO3HUIIIi 11010 MPOCyBaHHSA NMpoAyKIlii Mepexi marazuniB TOB «PVYIII». Ha
0a3l aHaji3y MapKEeTUHIOBOi MISUIBHOCTI KOMMAaHIi 3alpoONOHOBAHO MPHUILIATA OUIbIIY
yBary coulajJbHUM MEPEXaM.

Ku11040Bi cj10Ba: MapKETUHIOBI 3aX0/I1, IPOCYBAaHHA Y MEpEXi [HTepHET, M1KUTaNI
MapKEeTHHT, COLiaIbHI Mepexi, ocoOucTuii Open, Openaunr kommnanii, SMM-MapkeTuHr.

SUMMARY

Fedutenko Y.D. Development of marketing measures to promote the product on the
Internet.

This study examines the theoretical and methodological foundations of the
organization and management of marketing activities at enterprises. In particular, this
involved conducting a marketing analysis and implementing new marketing measures to
promote the company "RUSH" LLC on the Internet, as well as developing recommendations
for strengthening its marketing activities. Taking into account the excellent characteristics
of the company's products, new marketing measures and proposals for the promotion of the
products of the "RUSH" LLC chain of stores are proposed. Based on the analysis of the
company's marketing activities, it is suggested to pay more attention to social networks.

Keywords: marketing activities, Internet promotion, digital marketing, social
networks, personal brand, company branding, SMM-marketing.
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