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AHOTALIIA

UYepHera O.JL. Po3poOka MapKETUHTOBO1 CTparerii T1JIBUIIICHHS
KOHKYPEHTOCTIPOMOXKHOCTI TOBApiB.

AKTyaJbHICTh TEMHU JAMIUIOMHOI pOOOTH  MOJSAraE B TOMY, IO B yMOBax
riobamizamii ~ Ta  iHTErpamii y  €BpONCHUChKUM  €KOHOMIYHUH  TIPOCTIp
KOHKYPEHTOCTIPOMOXHICTh CTa€ YHIBEpCAIbHUM YHUHHUKOM PO3BUTKY Oyab-sIKO1
KpaiHd, a 0co0JMBO YKpaiHH, sika CTa€ Ha MUISAX BUXOJY Ha CBITOBUI pUHOK. MeToro
poOOTH € AOCTIIKEHHS! TEOPETHUHUX Ta MPAKTUYHUX ACTIEKTIB MApPKETHHTOBUX METO/IIB
NIJBUILIEHHS KOHKYPEHTOCIIPOMOXHOCTI TOBapiB. B pamMkax MeTw BUpilI€HI OCHOBHI
3a/layl MO OIIHI[ KOHKYPEHTOCHPOMOXXHOCTI TOBapiB sIKI BUKOPHCTOBYIOTHCS Ha
H1IPHEMCTBI Ta pO3pOOKH MapKETUHTOBOT cTparerii M1JBULIEHHS
KOHKYPEHTOCIPOMOXKHOCTI TOBapiB KOMIIaHii.

KirouoBi ciioBa: METOJ|, MAPKETUHT, KOHKYPEHTOCIPOMOKHICTb, MAPKETUHIOBE

cepenoBuIIe, 30yT.

SUMMARY

Develop a marketing strategy to increase the competitiveness of goods.

The relevance of the thesis is that in the conditions of globalization and
integration into the European economic space, competitiveness becomes a universal
factor for the development of any country, especially Ukraine, which is on its way to
entering the world market. The purpose of this work is to study the theoretical and
practical aspects of marketing methods for improving the competitiveness of goods. The
goal is to solve the main tasks of assessing the competitiveness of the goods used in the
enterprise and developing a marketing strategy to improve the competitiveness of the
company's products.

Keywords: method, marketing, competitiveness, marketing environment, sales.



SMICT

BCTVII

PO3/11JI 1. TEOPETUYHI OCHOBUY BU3HAYEHHA METO/IIB
I[MIABUIIEHHA KOHKYPEHTOCITPOMOXHOCTI TOBAPIB

1.1.XapakTepucTrika KOHKYPEHTOCIIPOMOYKHOCTI TOBapy Ta IMiAXOIU
JI0 OILIIHKA KOHKYPEHTOCIIPOMO>KHOCTI TOBApy

1.2. MeTtoau Ta NUISIXH JJIs TH1IBUIIICHHS KOHKYPEHTOCTIPOMOKHOCTI

TOBapy

PO3/11JI 2. AHAJII3 MAPKETMHI'OBUX METO/IB
I[MIABUIIEHHA KOHKYPEHTOCITPOMOXHOCTI TOBAPIB
KOMITAHII

2.1. XapakTepuTcuKa rocrnogapchbKoi AisUIbHOCTI T4 BHYTPIIIHBOTO
cepeaoBUIIa MiITPUEMCTBA

2.2. O1iHKa 30BHIIIHHOTO MAPKETUHTOBOTO CEPEAOBUIIA

2.3. SWOT — anaimi3 gisuTbHOCTI MiAMTPHUEMCTBA

PO3/11JI 3. LIJIAXUA ITIJIBUILTEHHA
KOHKYPEHTOCIIPOMOXHOCTI TOBAPIB KOMITAHII

3.1. CtumyntoBaHHs 30yTy IJIs I ABUIIIEHHS
KOHKYPEHTOCTIPOMOYKHOCTI TOBapiB KOMIIaHii

3.2. Po3poOka MapKeTHHTOBOI cTpaTerii ImaBUIICHHS
KOHKYPEHTOCTIPOMOKHOCTI TOBapiB KOMIIaHI1i

B CHOBKHA

ITEPEJIIK BUKOPUCTAHUX JIKEPEJI

22

31
31
44
50
53
53
71

80
84



