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ABSTRACT

This master's thesis will investigate the various areas of e-commerce in the
Ukrainian market, as well as explain why and how they work. The first chapter of the
thesis is devoted to theoretical issues concerning e-commerce, such as its history, types,
and features. Because e-commerce includes both retail and wholesale goods and
services, the first chapter of this thesis will provide a more complete description of
what e-commerce is, including topics such as market behaviour, market segmentation,
market analysis, and the internet payment system.

In the second chapter, we will introduce the company as a subject of the research
and also we will analyse the performance and impact of the innovations which were
implemented in the researched company. In chapter three we will give some
recommendations regarding its possible performance based on three scenarios.

Key words: e-commerce, e-commerce market, e-commerce development,
Ukraine, innovations

AHOTALA

VY miii marictepchkiil poOOTI OyIayTh IOCHIJKEHI Pi3HI cepu eneKTPOHHOT
KOMEpIlli Ha YKpPaiHChKOMY PUHKY, @ TaKOX IMOSCHEHO, YOMY 1 SIK BOHU MPAIOIOTh.
[lepmwmii  po3ain  AUIUIOMHOI pOOOTH MPUCBAYEHUN TEOPETUYHUM MUTAHHAM
CICKTPOHHOT KOMEpIlii, TakuM sK 1i icTopis, BUAUM Ta 0COOJUBOCTI. OCKIJIBKH
CJICKTPOHHA KOMEPIiS BKJIOYA€E SIK PO3JAPIOHI, TaK 1 OMTOBI TOBApU Ta MOCIYTH, Y
MepIIoMy PO3JUIL i€l AUITUIOMHOI poOOTH OyJie MpeACTaBICHO OUIbII MOBHUI OMHUC
TOTO, 110 TaKe €JICKTPOHHA KOMEpIlisd, BKIIOYAIOYM TaKi TEMH, SIK MOBEIIHKA PUHKY,
CEerMEHTallisl pUHKY, aHaJl13 pUHKY Ta CUCTeMa [HTepHeT-TIIaTexiB. .

Y npyromy po3miiai MU TMPEACTAaBUMO KOMIIAHIIO SK OO €KT JOCHIJDKEHHS, a
TaKOX MpOaHaTi3yeMO €(EKTUBHICTh 1 BIUIMB 1HHOBALIW, SKi OynM BIPOBAHKEHI B
JTOCIKYBaHIA KOMIIaHii. Y TpeThbOMY PO3JUII MU JIaMO JIEsKI PEeKOMEHJaIlil 1oa0
HOTO MOKITUBOT TPOTYKTUBHOCTI HA OCHOBI TPHOX CIICHAPIiB.

KitouoBi ciioBa: enekTpoHHa KOMEpILisi, pUHOK €JIEKTPOHHOI KOMEPIIii, pO3BUTOK

eJIEKTPOHHO1 KoMeplii, YKpaiHa, IHHOBaIl
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