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AHOTAILIIS

Onvwuyoxui /[.J]. Po3pobka mapkemuHso8Ux 3axo0i8 ujo0o npoCy8aHHs
NPOOYKNLY 8 Mepedci iHmepHem

VY kBamidikamiiiHiii poOoTi OakanaBpa PpO3MIIAHYTO TEOPETHYHI OCHOBU
IHTEPHET-MAPKETUHTY K Cy4aCHOTO IHCTPYMEHTY MPOCYBaHHS NPOAYKIIi B yMOBax
udpoBoi ekoHoMiKkU. [IpoananizoBaHo nisbHICTH mianpueMctBa TOB «Cmaunwmii
pecype» y cdepl OHNIaliH-MapKETHUHTY, BUSBJICHO KIFOUOBI NIEpEeBar, HEJOJIKH Ta
piBEHb MpUCYTHOCTI OpeHay B udpoBomy cepenouiii. [Ipoegeno SWOT-anani3
MapKETHUHTOBOI JISUIBHOCTI MIAMPUEMCTBA, 0XapaKTePU30BaHO ITHOBY ayAUTOPIIO
MPOAYKINT MIBUJIKOTO IPUTOTYBAaHHS, OI[IHEHO €()eKTUBHICTh OHJIAMH-KOMYHIKAIIIH.

Po3pobeHo mpakTUYHI pEeKOMEHHalii MmOoAO0 BIOCKOHAJICHHS I1HTEPHET-
MPOCYBaHHS, 30KpeMa: 3alyCK BJIACHOTO 1HTEpHET-Mara3uHy, akTusizaimiss SMM-
kamnaHii B Instagram 1 TikTok, 3acTocyBaHHsSI KOHTEKCTHOI peKJIaMu, MOKPAIEHHS
BI3yaJIbHOI CKJIa/J0BOi OpeHJy Ta BIPOBA/HKEHHS IHCTPYMEHTIB aHAIITHKHU.
Peanizamisi 3ampolOHOBAaHUX 3aXOAIB CHPUATHME 3pPOCTAHHIO BITI3HABAHOCTI
OpeHny, dbopMyBaHHIO JOSUTBHOCTI KJIIEHTIB Ta M1JIBUIICHHIO
KOHKypeHTocnpoMokHOCTI TOB  «Cmaunuii pecypc» Ha pHHKY MpPOJIYKTIB
IIBUIKOTO MTPUTOTYBAHHS.

KurouoBi ciaoBa: iHTepHeT-mapkeTuHr, SMM, uudpoBe mnpocyBaHHS,
ctpareris npocyBanss, TikTok, Instagram, puHOK IIBUKOTO XapuyBaHHs, [IJTLOBA
aynuropis, SWOT-ananis.

SUMMARY

Olshytskyi D.D. Development of Marketing Measures for Product Promotion
on the Internet.

The bachelor's thesis examines the theoretical foundations of internet
marketing as a modern tool for product promotion in the context of the digital
economy. The marketing activity of the enterprise LLC "Tasty source" was
analyzed, including its current online presence, strengths and weaknesses, and brand
positioning. A SWOT analysis of the enterprise was conducted, with particular
attention paid to the consumer segment of ready-to-eat products. Based on the
findings, a comprehensive strategy for improving digital promotion was developed.

Recommendations include launching an e-commerce website, intensifying
SMM campaigns on Instagram and TikTok, applying contextual advertising,
enhancing visual branding, and integrating digital analytics tools. The
implementation of these measures will help increase brand awareness, build
customer loyalty, and improve the competitiveness of LLC "Smachnyi Resurs" in
the fast food market.

Keywords: internet marketing, digital promotion, SMM, marketing strategy,
TikTok, Instagram, fast food market, target audience, SWOT analysis.
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