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AHOTAIIISA

Miwycmina A.C. Texuonoeii SMM ona niosuwenns egexmuenocmi pobomu
OizHecy

B xBamidikamiiiniii po0Ooti 0akamaBpa pO3IJISIHYTO TEOPETHYHI 3acaau
BUKOPWCTAHHS COIAJBHUX MeJia B CHCTeMi IHTEPHET MAapKETHUHTY IiAIPHEMCTRBA,
3MIMCHEHO MAapKETHMHTOBHIM aHali3 ISUIbHOCTI, PO3pPOOJICHO pEKOMEHAAIll s
komnanii “IQ Food Group” B Ykpaini, cnpsmoBani Ha popmyBanus SMM crparerii
Ta peaizallii KOMYHIKalIMHUX 3ax0JliB. 3 ypaxXyBaHHAM CHEeUU(IKA TPOTYKIi
nignpueMctBa  “IQ Food Group” Ta KOHKYPEHTHHX YMOB 3alpONOHOBAHO
BIIPOBAKCHHS 3aXOiB, IO CHPUATAMYTH ITiIBUIICHHIO KOHKYPEHTOCTIPOMOYKHOCTI
nianpueMctBa “IQ Food Group” Ha puHKY.

KurouoBi ciioBa: couliajibHI MeEpexi, KOHTPOJIb MAPKETHHIOBOI JISUIBHOCTI
MINPUEMCTBA, CETMEHTYBaHHS Ta TIO3WIIIOHYBaHHS, KOMYHIKAIlIHHA isJIbHICTH

HIIPUEMCTBA, 1HCTpYyMEHTH SMM, MapKEeTUHTOBUI aHaIli3 MANPUEMCTBA.

SUMMERY

Mishustina A.S. SMM technologies for improving business performance

In the bachelor's thesis the theoretical foundations of the use of social media in
the system of Internet marketing of the enterprise are considered, a marketing analysis
of the activity is carried out, recommendations for the company "1Q Food Group" in
Ukraine aimed at forming an SMM strategy and implementing communication
activities are developed. Taking into account the specifics of the IQ Food Group's
products and competitive conditions, the implementation of measures that will increase
the competitiveness of the 1Q Food Group in the market is proposed.

Keywords: social networks, control of marketing activities of enterprise,
segmentation and positioning, communication activities of enterprise, SMM tools,
marketing analysis of enterprise.
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