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AHOTANIA

Hacaiiyesa Onvea Cepaiiena Mapkemuneosa OisinbHicmb NiONPUEMCMEA MA WLAXU
i1 B0oCcKOHANEHHS

B kBamidikariiiniii po6oTi 6akagaBpa po3rITHYTO Cy4YacHIi MiAXOAW 0 CyTHOCTI
MapKETHHTOBOI JISUIBHOCTI Ta MAPKETUHTOBOI'O YIIPABIIHHSA Ha MM AMPUEMCTBI, 3/11HCHEHO
aHajJl3 CTaH Ta JlaHa OI[lHKa MapKETHMHITOBOi MJISTIBHOCTI MmianmpuemMcTBa Symbol,
PO3pOOJICHO MIISAXH BIOCKOHAJICHHS MAapKETHHTOBOTO YIpaBJiHHS O13HECOM MeEpexi
Symbol. 3 ypaxyBanHsaM crieniniky MPOIyKIli TIAMPUEMCTBA Ta KOHKYPEHTHUX YMOB
3alPONIOHOBAHO BUAUICHHS IUILOBOTO CETMEHTY AJII PO3POOKH KOMIUIEKCY Cy4acHHUX
MapKETUHIOBUX KOMYHIKaI[lif HA OCHOBI KIIIEHTOOPI€EHTOBAHOTO M1IXOTY.

KirouoBi  cioBa: MapKeTHMHroBa MAiSUIbHICTh, MAapKETUHTOBE  YIPABIIIHHA
N1AIPUEMCTBOM, BHYTPILIHE CEpeNOBUILE, pUHKOBA no3utiist, SWOT-ananis.

SUMMARY

Nahaitsieva Olha Marketing activity of the enterprise and ways of its

improvement

In the bachelor's qualification work, modern approaches to the essence of
marketing activity and marketing management at the enterprise were considered, the state
of the marketing activity of the Symbol enterprise was analyzed and evaluated, and ways
of improving the marketing management of the Symbol network business were
developed. Taking into account the specifics of the company's products and competitive
conditions, it is proposed to select a target segment for the development of a complex of
modern marketing communications based on a client-oriented approach.

Keywords: marketing activity, marketing management of the enterprise, internal
environment, market position, SWOT analysis.
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