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AHOTALIA

Ps6xo M. M. JlocaikeHHs CIIOKUBYOTO OMUTY Ha Oy 1BEJIbHI TOBapH.

Y poOOoTi pO3TISHYTO TEOPETUYHI acmekTh (OPMYBaHHS Ta JOCHIIKEHHS
CIO’KMBYOTO MOMUTY HA Oy 1IBEIbHI TOBAPH, OXapaKTEPU30BAHO OCHOBHI METO/IM aHATI3Y
NOMUTY Ta BU3HAYEHO OCOOIMBOCTI PO3BUTKY PUHKY OyAiBEIbHUX MaTepiaiiB B YKpaiHi.
3miiicHeHO aHajli3 opraHizamiiHo-ekoHoMiuHO1 AisimbHOCTI TOB «Eminentp K» Ta
aCOPTUMEHTY OYHiBEJIbHUX TOBApIB, IO pPeaNi3yIOThCS MiANPUEMCTBOM. [IpoBemeHo
JOCHIDKEHHSI CTPYKTYpH Ta JUHAMIKU CIIOXKMBUYOTO IMOMUTY Ha OyJIBEJbHI TOBapH, a
TaKOX BU3HAYEHO OCHOBHI UYWHHHKH, 10 BIUIMBAIOTh HAa momuT. OcoOmuBY yBary
NPUALIEHO CerMeHTallli ClIoKUBaviB Oy AiBeIbHOI IPOAYKIIli Ta OOIPYHTOBAHO TPAKTUYHI1
peKoMeHJalii MO0 IMIJBHUILEHHS MONUTY 4Yepe3 BIOCKOHAJIEHHS MAapKETHHIOBO1
MOJIITUKU KOMTIaHI].

KirouoBi croBa: crnokuBuuid monut, OynaiBenbH1 ToBapu, TOB «Eminentp K»,

CErMeHTaIlisl CIO’KUBaYiB, MAPKETHHTOBA CTpaTeTisl.

SUMMARY

Ryabko M. Research on Consumer Demand for Construction Materials

The paper examines the theoretical aspects of the formation and study of consumer
demand for construction materials, describes the main methods of demand analysis, and
identifies the specific features of the construction materials market development in
Ukraine. An analysis of the organizational and economic activity of LLC «Epicentr K»
and the range of construction products offered by the company was carried out. The
structure and dynamics of consumer demand for construction materials were studied, and
the main factors influencing demand were determined. Special attention is paid to the
segmentation of consumers of construction products, and practical recommendations are
substantiated for increasing demand through the improvement of the company's
marketing strategy.

Keywords: consumer demand, construction materials, LLC "Epicentr K",

consumer segmentation, marketing strategy.
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