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AHOTAIIA

[menko A. [linnpueMHUITBKI aCTIEKTH TOCIIIKEHHS 0 0TI TOCIYT CaJIOHY.

Y  poboTi PpO3IISAHYTO TEOPETHYHI Ta TMPAKTHYHI aCIHEKTH PO3BUTKY 1
GbyHKII0HYBaHHS CaJIOHIB KpacH B YKpaiHi, a TaK0X 0COOJIMBOCTI HaaHHS O’ FOT1 TOCIIYT.
B nepmomy po3nunt AOCHIKYHOTBCS OCHOBHI TEOPETHYHI ACHEKTH, 30KpEeMa PUHOK
CaJIOHIB Kpacu B YKpaiHi, TUIH 0 0TI MOCTYT Ta ixHs crerudika B MOPIBHAHHI 3 THITUMHU
BUJIAMU TOCIYT CaJIOHIB Kpacu. [[pyruil po3aul mpUCBSIYEHUM AETAIIbHOMY aHali3y
nismpHOCTI  canmoHy Kpacu «La Salute», Bxmrouaroun SWOT-anamiz Tta aHami3
aCOPTUMEHTY 0’ 10T1 mocayr. Y Tpetbomy po3iii npoegaeHo ABC- ta XY Z-anani3 6’1011
MOCJIYT, a TAKOXK PO3pO0JIECHO OpraHi3allilo peKJIaMHOI KaMMaHii i poCcyBaHHs 0 1OTI
nociyr calioHy kpacu «La Salute».

KirouoBi caoBa: 0’10Ti mocinyrd, pUHOK caloHiB kpacu, SWOT-ananis,

CerMeHTalllsl COKUBayiB, pEKJIaMHA KaMIIaH1s, MIPUEMHUIIBKA TISIbHICTb.

SUMMARY

Ishchenko A. Entrepreneurial Aspects of Beauty Service Research in Beauty
Salons.

The paper examines the theoretical and practical aspects of the development and
operation of beauty salons in Ukraine, as well as the peculiarities of providing beauty
services. The first chapter explores key theoretical aspects, including the beauty salon
market in Ukraine, types of beauty services, and their specifics in comparison to other
salon services. The second chapter is dedicated to a detailed analysis of the operations of
the beauty salon «La Salute» including a SWOT analysis and an analysis of the range of
beauty services. The third chapter presents ABC and XYZ analysis of beauty services, as
well as the development of an advertising campaign for promoting the beauty services of
the «La Salute» salon.

Keywords: beauty services, beauty salon market, SWOT analysis, consumer

segmentation, advertising campaign, entrepreneurial activity.
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