YHIBEPCUTET IMEHI AJIb®PEJIA HOBEJISA

KA®EJPA IHHOBAIIMHUX TEXHOJIOI'THA 3 EJATIOI'IKH, ICUXOJIOI'Ti TA
COLIAJBHOI POBOTH

KBAJI®IKAIIIHHA POBOTA
MAT'ICTPA

HA TeMY:

“Ilcuxono2iuni YuHHUKU, WO CHPUAIOMD
NPUUHAMMIO PIULEHHA CIAmU 6/1ACHUKOM
cooaxku”

Bukonana: 3100yBau 2 Kypcy,
rpynu [1C-22-1 Bm
CrnemianbHocTi 053 «Ilcuxomoris»
Jlazpko T. 1O.

KepiBnuk: JlaBpentnena O. O.,
TOKTOP TIeJl. HayK, mpodecop

Jninpo
2024



AHOTAILUS

Jazoko T.JO. Ilcuxonoziyni YuHHUKU, WO CRPUAIOMb RPUIHAMMIO DiUleHH
cmamu 61ACHUKOM COOAKU.

VY po0oTi mpoBeneHe TeOpeTHUHE OOTPYHTYBAHHS 3MICTY 1 MPHUYMH Ta €MITIpHUYHE
JOCITIJIKEHHS TICUXOJIOTIYHUX YMHHUKIB, IO BIUIMBAIOTh HA MPUUHATTS PIICHHS CTAaTH
BJIACHUKOM CO0aku. 3’siCOBaHI OCOOJIMBOCTI B3a€EMOCTOCYHKIB MIX BJIAaCHHUKaMH Ta
coOakamu. BusHaueHo, 1m0 co0aku BIUIMBAIOTh HA TICUXIYHE OJIArOMONYyYYs JIIOJUHH,
MIJBUINYIOTh SKICTh 11 JKUTTS, CHPHUSIOTh ITOKPAIEHHIO 3J0pOB’s, coliai3aliii,
YHOPMYBaHHIO €MOIIIHO-BOJILOBO1 cpepu, MiABUIIECHHIO (Pi3nyHOi akTUBHOCTI. Cobaku
CXWJIbHI ()OpMYBATH TPUBAJIl MPUXIIIBbHI 3B’ SI3KH 31 CBOIMH OIIKYHAMHU, K1 IPUPIBHIOIOTH
JI0 CTOCYHKIB MPUXWIBHOCTI MK HEMOBJISIM 1 MaTIp’io, a Y JOpPOCIOMY Billl — JO
JIOJICBKOIL IPYKOH.

AKIICHTOBaHO, IO TIPOIEC TPUUHSATTS PIIICHHS CTaTH BJIACHUKOM COOAKM MOXE
CKJIaJaTHCs 3 TAKUX €TamiB, aKk-oT: (1) pimenHs npuadatu codaxy; (2) pilieHHs mpo Te,
AKUU TUN co0aku mpuadaty; (3) pilieHHs Mpo Te, AKy cO0aKy KOHKPETHO B3STH; 1 (4)
pilleHHs MO0 JKepena npuadaHHs cobOaku. Ilpouec NpUWHATTS pIlIEHHS CTaTU
BJJACHUKOM COOaKM MOXe€ OyTH K YCBIJOMJICHHM, TaK 1 HECBIAOMHM, BIH KOPEIIOE 3
BIKOM, CTaTTIO Ta JKUTTEBUM JIOCBIAOM JIIOJWHH, COIIAJIbHO-CKOHOMIYHUMH
oOCTaBHHAMH i1 )KUTTS, [{IHHICHUMH HaCTaHOBaMHU.

3a pe3ysbTaTaMy €M PUYHOTO BUBYEHHS 3aTaAJIbHOTO CTABJICHHSI BIACHUKIB COOAK 10
JIOMAIITHIX TBapHH, 1X XapaKTEPOJOTIYHUX PUC, COIIaTbHO-€KOHOMIYHUX, KYJIbTYPHUX 1
neMorpadiuHUX XapaKTEepPUCTHUK, CTYMEHs MOTHBAIlli y PIIMIEHH] CTaTH BJIACHUKOM
co0ak Ta OCOOJMBOCTEH MPOXO/KEHHS IIHOTO TPOLECY MIATBEPIKEHO BHUCYHYTY
KOHIICTITyaJIbHY TIMOTE3y MPO Te€, 10 MPUMHSITTS PIIEHHS CTaTH BIACHUKOM COOAaKH €
CKJIQJHUM OaratopiBHEBMM Ta MOJIMOTHBOBAHUM IPOLIECOM, 3YMOBJICHUW MEBHUMHU
COIITBHO-TICUXOJIOTIYHUMH YUHHUKAMH.

OtpuMani pe3yibTaTH BMOXJIMBWIM PO3POOJICHHS  TCUXOJOTO-TIEJaroriyHux
peKOMEeHJalii moa0 onTuMizamii W (QOopMyBaHHS YCBIIOMJIEHOTO CTaBJIEHHS Y
NPUIHATTI PILIEHHS CTaTH BJIACHUKOM COOaKH, a TaKOX ICHUXOJOTO-IMPOCBITHUIIBKOT
nporpamu «BinmosiganbHe BojoaiHHSA cobakoro: [1igax 1o ycBimomieHoro Budopy» (4
TWXHS). Marepiany  JOCHIKEHHS MOXYTh OyTH BHUKOPHCTaHI B  MpPaKTHUIIL
TICUXOJIOTIYHUX KOHCYJbTalii, OyTH kopucHUMH g KiHomoriyHoi cminiku YKpaiHu,
3aBOJYMKIB, TIPAIliBHUKIB 3aKJaJiB MEIWMYHOI Ta coIanbHOI  peabimiTalii,
BOJIOHTEPCHKHX OpTraHi3ailiil Ta mepeciyHuX rPOMaJIsiH.

KirouoBi cioBa: mporec TPHUHATTS PIMICHHS, TICUXOJOTIYHI OCOOIUBOCTI
BJIACHUKIB CO0OAaK, B3a€EMOCTOCYHKHM B [iaJliX «BJIACHUK-COOaka», (yHKIIOHYBaHHS
BJIACHHIITBA COOAKOI0, IICUXOJIOTO-TIeIaroTriyHl peKOMEH/IalIii.



SUMMARY

Lazko T. Psychological factors contributing to the decision to become a dog
owner.

The study provides a theoretical justification of the content and reasons and an
empirical study of psychological factors influencing the decision to become a dog owner.
The peculiarities of the relationship between owners and dogs have been clarified. It has
been determined that dogs affect a person's mental well-being, increase the quality of
their life, contribute to improving health, socialization, normalization of the emotional
and volitional sphere, and rise in physical activity. Dogs tend to form long-lasting bonds
with their adopter, comparable to infant-mother attachment and, in adulthood, to human
friendship.

It has been emphasized that the decision-making process of becoming a dog owner
may consist of such stages as (1) the decision to purchase a dog; (2) determining what
type of dog to get; (3) deciding which particular dog to take; and (4) solutions regarding
the source of the dog's acquisition. The decision-making process to become a dog owner
can be both conscious and unconscious, it correlates with a person's age, gender and life
experience, socio-economic circumstances of their life, and value orientations.

According to the results of an empirical study of the general attitude of dog owners
towards pets, their characterological traits, socio-economic, cultural and demographic
characteristics, the degree of motivation in the decision to become a dog owner and the
peculiarities of this process, the put forward conceptual hypothesis has been confirmed.
It claims the decision to become a dog owner is a complex multi-level and multi-
motivated process caused by certain socio-psychological factors.

The obtained results made it possible to develop psychological and pedagogical
recommendations for optimizing and forming a conscious attitude in deciding to become
a dog owner, as well as a psychological and illuminator program “Responsible Dog
Ownership: The Path to an Informed Choice” (4 weeks). Research materials can be used
in the practice of psychological consultations, and be advisable for the Kennel Club of
Ukraine, breeders, staff of medical and social rehabilitation institutions, volunteer
organizations and ordinary citizens.

Keywords: decision-making process, psychological characteristics of dog owners,
relationships in “owner-dog” dyads, functioning of dog ownership, psychological and
pedagogical recommendations.
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