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AHOTAINIA

CenesnboBa O. IO. IlpocyBaHHs moc/ayr moJirpagivyHoro mianmpueMcrsa B
mepexi [HTepHer.

B kBamdikamiiiHiii  poOOTI  PO3MISIHYTO TEOPETUKO-METOJMYHI  OCHOBH
npocyBanHs mnociayr mianpuemctBa TOB «IJl Tlomcomnyx» B IHTepHeT-mMepexi,
3MIMCHEHO aHalli3 MAapKETUHTOBOTO  CEpPEAOBHINA  MIANPUEMCTBA, PO3POOIJIEHO
peKoMeHaIli MmoA0 MapKeTHMHTOBHX 3aXOJlIB 3 MPOCYBaHHS MoJirpad@iqHuX MOCIyT
TOB «IJI Tlomcomnyx» B IHTepHeT. 3 ypaxyBaHHSAM cHeHUpIKA MPOAYKINT
nignpuemMctBa «IJ[ Ilogcomnyx» OOGIPYHTOBAHO CTpaTerito MPOCYBaHHS OpeHIy
nmignpueMcTBa B [HTepHeT-mMepexi, po3poOJEHO MAPKETHHIOBI 3aXOAW  IIOJ0
MIPOCYBAHHSA noirpadiayHux TMOCIIYT, 101(4) CIIPUSTUME T1JIBUIIICHHIO
KOHKYPEHTOCHPOMOKHOCTI MIAIPUEMCTBA HA PETIOHATBHOMY PHHKY.

KurouoBi cioBa: InTepHeT-mepexa, KOMyHIKallliiHa MOJITUKA, MOdIrpadivHi
NOCIIYTH, OpeH/1, €(PEKTUBHICTD.

SUMMARY

Seleznova O. Y. Promotion of printing enterprise service on the Internet
network.

The qualification master’s thesis considers the theoretical and methodological
bases of promoting the services of the enterprise «ID Podsolnukh» Ltd in Internet,
analyzes the marketing environment of the enterprise, develops recommendations on
marketing measures for the promotion of printing services of «ID Podsolnukhy Ltd in
Internet. Taking into account the specificity of the products of «ID Podsolnukh» Ltd
substantiated the strategy of promoting the brand of the enterprise in Internet, developed
marketing measures for the promotion of printing services, which will increase the
competitiveness of the enterprise in the regional market.

Keywords: Internet, communication policy, printing services, brand, efficiency.
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