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AHOTALIS

Knumiok M.O. Po3pobka pexnammuoi kamnauii 6 mepedxici Inmepnem.

VYV kBamidikauiitHii poOoTi OakamaBpa pO3MISTHYTO TEOPETUYHI OCHOBU
IJIAaHYBaHHS PEKJIAMHOI KaMIlaHii B IHTEPHETI, MPOaHAII30BaHO MAapPKETUHTOBY
TISIIbHICTE MEIUYHOTO LEeHTpYy «l'emiocy, 30kpema dimiany y micti Camap, 3[1iHCHEHO
JOCJIIIDKEHHSI PUHKY MEIUYHUX IMOCITYT Ta KOHKYPEHTHOTO cepenoBuina. [IpoBeaeHo
SWOT-anani3, cerMeHTYBaHHS PHUHKY Ta OI[IHKY €(EKTUBHOCTI HAasiBHOI pPEKJIaMHO1
crpaterii. Ha OCHOBI OTpUMaHHX pe3yJbTaTiB PO3pPOOJICHO KOMIUIEKCHY IHTEPHET-
pEKJIaMHy KaMIIaHil0 3 BHU3HAYEHHSIM I[IJIeH, 1HCTPYMEHTIB IU(POBOro MpPOCYBaHHS,
OI0/IKETy Ta TMOKAa3HUKIB €(PEeKTUBHOCTI. 3almpONOHOBAaHI 3aXOJM MAaIOTh MPAKTHUYHY
3HAYYIICTh 1 MOXYTh OyTH BIPOBA/KEHI B [ISUIBHICTh 3aKkiady JUisl IJABUIIECHHS
BITI3HABAHOCTI OpEHy Ta 3aJIy4eHHs] HOBUX IallI€HTIB.

Kuro4oBi ciioBa: iHTEpHET-peKIaMa, pekiaMHa KaMIaHisg, MapKeTUHT MEIUYHUX
MOCIYT, TAPT€TUHT, METUYHUN IEHTpP, U(DPOBUIM MapKETUHT, TPOCYBAHHS Y COLIAIBHUX
Mepexax.

SUMMARY

Klymiuk M.O. Development of an advertising campaign on the Internet.

The bachelor’s thesis examines the theoretical foundations of planning an online
advertising campaign, analyzes the marketing activities of the medical center «Helyos»,
particularly its branch in the city of Samar, and investigates the healthcare services market
and competitive environment. A SWOT analysis, market segmentation, and assessment
of the current advertising strategy's effectiveness were conducted. Based on the research
findings, a comprehensive online advertising campaign was developed, including goal
setting, selection of digital promotion tools, budgeting, and evaluation metrics. The
proposed measures have practical value and can be implemented to increase brand
awareness and attract new patients to the medical facility.

Keywords: online advertising, advertising campaign, healthcare marketing,
targeting, medical center, digital marketing, social media promotion.
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