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AHOTAIIISA

IHacc A.B. CucreMa MapKeTHMHIOBHX JOCJi/’KeHb Ha MiANPHEMCTBI Ta
HIJIAXH il BIOCKOHAJECHHS.

B xBamidikariiHiii po6oTi 6akanaBpa pO3TISHYTO TEOPETHYHI aCIIeKTH CUCTEMH
MapKeTUHTOBUX jmociipkeHb Ha mignpuemMctBi CK «YHIKAy», 3milicHeHO aHami3
MapKEeTUHIOBOTO CEpe/OBUIAa MIANPUEMCTBA, PO3POOIEHO PEKOMEHJAIi II0JI0
YIOCKOHAJIEHHS JISUIbHOCTI ~ MAapKETUHTOBOIO  JIEIAPTAMEHTY MiANPUEMCTBA. 3
ypaxyBaHHsAM crernudiku mapketuHroBoi misibHOcTi CK «YHIKA», po3pobieno
NUISXA ~ BAOCKOHAJIGHHS  JISUTBHOCTI  MApKETHHTOBOTO  JICTIAPTAMEHTY  JAaHOTO
i IPUEMCTBA.

KuirouoBi ci10Ba: MapKeTHMHroBa [IsJIbHICTb, MapKETHHIOBUN JeNapTaMeHT,
BJIOCKOHAJICHHS.

SUMMARY

Pass A.V. The system of marketing research at the enterprise and ways to
improve it.

In the qualification work of the bachelor the theoretical aspects of the system of
marketing researches at the enterprise of 1IC "UNIKA" are considered, the analysis of
the marketing environment of the enterprise is carried out, recommendations on
improvement of activity of marketing department of the enterprise are developed.
Taking into account the specifics of the marketing activities of UNICA Insurance
Company, ways to improve the activities of the marketing department of this company
have been developed.

Keywords: marketing service, marketing department, improvement.
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