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AHOTANIA

Yenspina A. O. [IPOCYBAHHSA TYPUCTUYHUX TTOCJIYT YEPE3 MEPEXY IHTEPHET

06 ’exkm 0ocniddcents: TYPUCTUUHI TIOCIYTH Ta iX MPOCyBaHHA yepe3 Mepexy [HTepHer.

Ilpeomem Oocnidxcennsn: TPOIEC PO3POOKH Ta 3AIMCHEHHS MPOCYBAaHHS TYPUCTHYHHX IOCIYT Y
Mepexi [HTepHer.

Mema pobomu.: OOTPYHTYBaHHS TCOPCTHYHUX Ta MPAKTUIHHUX 3aCaj] TYPUCTUYHOI MiSUTBHOCTI B
Mmepexi [HTepHeT, po3poOka peKoMeHIaliil MO0 BIOCKOHAJIEHHS TYPUCTHYHOI AiSNIBHOCTI Y
[aTepHeTi.

Ooepoicani 6UCHOBKY Ma iX HO8U3HA: BUSIBJICHO, O AISUIbHICTh TYPUCTUYHUX MIANPUEMCTB Y MEPEKI
[HTEepHET XapaKTEepU3YEThCS AKTUBHUM BUKOPUCTAHHSAM OHJIAMH- KaHAJiB ISl TPOCYBaHHS,
3pOCTaHHSAM 3aCTOCYBaHHS MOJJIMBOCTEH COIIAlbHUX MEpeX Ta BeO- CaiiTiB, SIK OCHOBHOTO
IHCTPYMEHTY NPOCYBaHHS, a TAKOXK OOMEXKEHUM 3ally4yeHHSIM PEKJIaMHHMX Ta MapKETHHIOBUX (ipM
70 TpoIlecy peKJiaMyBaHHs Ta MPOCYBaHHsS MIANPUEMCTB cepu TypusMmy. Bech neil mpouec B
OCHOBHOMY LIEHTPaJIi30BaHO KEPYETHCS TYPUCTHUYHUMM (pipMaMu s onTHUMI3alii BuTpat. byio
3aMpONOHOBAHO MOJIMIICHHS B MAPKETHHIOBY AIsIIBHICTh TypUCTHUHOTO areHTcTBa «Pubda Typuct»
TaKOX B1JIOMOTO i1 Ha3Boto «Puba AHIpiii».

Pesynbratu mociimkeHHST MOXXYTh OyTH BUKOPHCTaHI B MPOIECI YMPABIIHHSI Ta MOJINIICHHS
MapKeTUHIOBOI cTpaterii TypuctuyHoro migmpueMctBa «Puba Typuct», 3o0kpema s
YIOCKOHAJICHHS MPOIIECy NMPOCYBAHHS TYPUCTHUHUX MOCIYT MiANPUEMCTBA Y Mepexi [HTepHeT.

Hunnomua po6ota: H c., 5+H puc., 9+H ta6n., H mxepen.

Knrwouoei cnosa: npocyBaHHS, MapKETHHT, TYPUCTHYHI TMOCIYTH, [HTEpHET, ColialibHI Mepexi,

MapKETHHTOBA CTPATETis



SUMMARY

Cheliadina A. O. PROMOTION OF TOURISM SERVICES THROUGH THE INTERNET

The research object is tourism services and their promotion through the Internet.

The research subject is the process of developing and implementing the promotion of tourism services
on the Internet.

The research paper aims to justify the theoretical and practical principles of Internet tourism activities
and develop recommendations for improving tourism activities online.

The scientific novelty of the study: It was found that the activities of tourism enterprises on the Internet
are characterized by active use of online channels for promotion, increased use of social media and
websites as the main promotion tools, and limited involvement of advertising and marketing firms in
the promotion process. This process is mainly centrally managed by tourism companies to optimize
costs. Recommendations were made for improving the marketing activities of the travel agency "Ryba
Tourist," also known as "Ryba Andriy."

The results of the research can be used in the management and improvement of the marketing strategy
of the tourism enterprise "Ryba Tourist," particularly for enhancing the process of promoting the
company's tourism services on the Internet.

The degree paper amounts N pages. It is illustrated with 5+N fig., 9+N tables; N references are used.

Keywords: promotion, marketing, tourism services, Internet, social networks, marketing strategy.
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