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AHOTANIA

Xamuum @. ToBapo3HaBya OLIHKA SIKOCTI YOJOBIYMX OpPIOYHMX KOCTIOMIB Ta iX
MO3UIIOHYBaHHS Ha I[ITIbOBOMY PHHKY

V' kBamigikaniiiHiii poGOTI JOCHIHKEHO TOBApO3HABUY OLIHKY SKOCTI YOJOBIYMX
OpIOYHMX KOCTIOMIB Ta iX MMO3MIIIOHYBAaHHS Ha I[UIbOBOMY PUHKY. MeToro poOOTH € aHami3
CYy4YaCHOTO CTaHy PUHKY OJIATy B YKpaiHi, BUBYCHHS OCHOBHMX KPUTEPIiB OILIHKHU SKOCTI
YOJIOBIYMX OpPIOYHMX KOCTIOMIB Ta pO3pOoOKa pEeKOMEHJalid MoA0 iX eQEeKTUBHOIO
MO3UIIOHYBaHHS 3 YPaxXyBaHHSAM MOTPEO CIIOKUBAYIB.

VY nepmiomy po3aiiai po3TIIIHYTO TEOPETUYHI 3acaji TOBapO3HABYOI OILIHKU Ta
NO3UL10HYBaHHS TOBAPIB, IPOAHAI30BAHO CTaH 1 AMHAMIKY PO3BUTKY YKPaiHCHKOTO PUHKY
OJIATy, BU3HAYEHO OCHOBHI METOIM OIIIHKM SIKOCTI MPOMAYKIII Ta PO3KPUTO TEOPETUYHI
niaxoau 10 GopMyBaHHS MO3UIIOHYBaHHS Ha CIIOKUBUOMY PUHKY.

Jpyruil po3aia NpUCBIYEHO TOBAPO3HABUIA XAPAKTEPHUCTHII YOJIOBIYMX OPIOYHUX
KOCTIOMIB Ha TpHUKIal IisuibHOCTI MarasmHy «Yarmich» ®OIl «KpacuoBimoB B.A.».
[IpoBeneHo aHami3 acOpPTUMEHTY, BUBYEHO SIKICHI TOKAa3HUKU OOpaHUX 3pa3KiB, IO
IpeACTaBICHI B Mara3uHi.

VY TpeThoMy o311 BUCBITIICHO METOOJIOT1IO TTPOBEICHHSI TOCTIKCHHS B Mara3uHi
«Yarmichy, npoaHanai30BaHO MOMUT Ta CIOXHUBY1 BMNOJ00AHHS KJIIE€HTIB 1100 YOJOBIUYUX
OproyHuX KOCTIOMIB. Ha OCHOB1 oTpuMaHuX AaHUX C(HOPMOBAHO PEKOMEHMAIlll IMOJ0
MIOKpAICHHsI MO3UIII0HYBAaHHSI MMPOIYKITii Ha MITbOBOMY PHHKY.

Po6oTta micTuTh TE€OpETHYHI Ta MPAKTHYHI ACMIEKTH, 1110 MOXYTh OyTH BUKOPHCTaHI
JUISE  TIJBUIIEHHS KOHKYPEHTOCIPOMOXHOCTI Mara3uHy Ta 3a/I0BOJICHHS MOTpeO
CIOKMBayiB. 3alpONOHOBaH1 pEKOMEHalli CIPSIMOBAaHI HA ONTUMI3AL[I0 ACOPTUMEHTY Ta
T IBUTIIEHHS SKOCTI 00CIIyTOBYBaHHSI, 1[0 CIIPUSATHME 3POCTAHHIO TPOJAXKIB.

KirouoBi cioBa: oBapo3HaBua OIIHKA, SKICTh OJIATY, YOJOBIUl OpPIOYHI KOCTIOMH,

NO3ULI0HYBaHHS TOBapiB, CHOKUBUMUN PUHOK, ACOPTUMEHT, PUHOK OJSATY Y KpaiHu.



SUMMARY

Khalilli F. Commodity assessment of the quality of men's trouser suits and their
positioning in the target market

The qualification work investigates the commodity assessment of the quality of men's
trouser suits and their positioning in the target market. The purpose of the work is to analyze
the current state of the clothing market in Ukraine, study the main criteria for assessing the
quality of men's trouser suits and develop recommendations for their effective positioning
taking into account consumer needs.

The first section considers the theoretical principles of commodity assessment and
positioning of goods, analyzes the state and dynamics of the development of the Ukrainian
clothing market, identifies the main methods of assessing product quality and reveals
theoretical approaches to the formation of positioning in the consumer market.

The second section is devoted to the commodity characteristics of men's trouser suits
on the example of the activities of the store "Yarmich" FOP "Krasnovidov V.A.". An
analysis of the assortment was conducted, and the qualitative indicators of selected samples
presented in the store were studied.

The third section highlights the methodology for conducting research in the Yarmich
store, analyzes the demand and consumer preferences of customers for men's trouser suits.
Based on the data obtained, recommendations are formulated to improve product
positioning in the target market.

The work contains theoretical and practical aspects that can be used to increase the
competitiveness of the store and meet consumer needs. The proposed recommendations are
aimed at optimizing the assortment and improving the quality of service, which will
contribute to sales growth.

Keywords: ovological assessment, clothing quality, men's trouser suits, product

positioning, consumer market, assortment, clothing market of Ukraine.
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