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AHOTAIIS

Kipiuenko K.P. JlocnipkeHHST TOBapHUX XapaKTEPUCTHK Ta CIIOKUBYUX TPEH/IIB
Ha PUHKY IIYKPOBUX KOHAUTEPCHKUX BUPOOIB.

Y  poboTi pO3MNIIHYTO TEOPETHYHI AaCMEKTH JIOCHIKEHHS  IYKPOBHUX
KOHJIUTEPCHKUX BUPOOIB Ta CIIOKUBYUX TPEHIIB Ha iX puHKY. [IpoaHanizoBaHo cTaH 1
TEHJCHIIII PUHKY LYKPOBUX KOHAMTEPCHKUX BHpP0OiB. HaBemeno indopmariro mpo
ACOPTHUMEHT Ta MOKAa3HHKHU SIKOCTI LYKPOBUX KOHAMTEPCHKUX BUPOOiB. PosrmsHyTo
0c0o0IUBOCTI POPMYBAHHS MOMHUTY HA KOHTUTEPCHKI BUPOOH.

Hageneno xapakrepuctuky nisuibHocTi TOB «ATB-Mapker». [ocimimxeHo
ACOPTUMEHT LYKPOBUX KOHAMTEPCHKMX BUPOOIB Ha mianpueMcTBi. IIpoananizoBaHo
OTpUMaH1 PE3yJbTaTU OPTAHOJENTUUYHUX Ta (PIZUKO-XIMIYHUX JOCHIIKEHb SKOCTI
MIOMAaJTHUX LIYKEPOK.

[IpoBeneHO CerMeHTYBaHHsI MOKYIIIIB IIYKPOBUX KOHIUTEPCHKUX BUPOOIB IS
CKJIaJlaHHsl MOPTPETY MOTEHIIMHOro crnoxkupada. [IporHo3oBaHo oOcAr mpojaxisB B
CErMEHTI IYKPOBUX KOHJIUTEPCHKUX BHPOOiIB. PO3po0IieHO IMIaH peKIaMHOI akilii Ta
IIPOBENICHO PO3PAXYHOK 11 OIO/IKETY.

KirouoBi croBa: 1yKpoBI KOHJIUTEPChKI BUPOOM, PHHOK, TOBAapO3HaBUa
XapaKTEPUCTUKA, CIIOKUBY1 TPEH/IU, CETMEHTYBAaHHS, POrHO3YBaHHS.

SUMMARY

Kirichenko K.R. Research of product characteristics and consumer trends in the
sugar confectionery market.

The paper examines the theoretical aspects of the study of sugar confectionery
products and consumer trends in their market. The state and trends of the sugar
confectionery market are analyzed. Information on the range and quality indicators of
sugar confectionery products is provided. The peculiarities of the formation of demand
for confectionery products are considered.

The characteristics of the activity of "ATB-Market" LLC are given. The
assortment of sugar confectionery at the enterprise was studied. The results of
organoleptic and physico-chemical studies of the quality of fondant candies were
analyzed.

The segmentation of sugar confectionary buyers was carried out in order to draw
up a portrait of a potential consumer. The volume of sales in the sugar confectionery
segment is forecasted. An advertising campaign plan was developed and its budget was
calculated.

Keywords: sugar confectionery, market, product characteristics, consumer trends,
segmentation, forecasting.
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