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AHOTALISA

Minennuit b.B. JIiHrBicTHYHI 0COOJIMBOCTI PEKJIAMHOTO TUCKYPCY.

Po6oTy npucBsSY€HO BUBYEHHIO JIIHIBICTUYHUX OCOOJIMBOCTEN PEKIAMHOTO TUCKYPCY
y Cy4acHUX YKpaiHChKIN Ta aHTIINUCHKiNA MoBax. [1ig yac Hanmmcanus po6oTu Oyiu
BU3HAYCHH] HAMOUTBIN BaYKJTMBI JIIHTBICTUYHI OCOOJIMBOCTI PEKIIAMHOTO JUCKYPCY, BUBUCHA
cnenu@dika nepeKIaay peKIaMHOTO AUCKYpPCY, MIPOBEIEHO aHali3 YKPaiHOMOBHHX Ta
aHTJIOMOBHUX PEKJIAMHUX TEKCTIB Ta MPOBEAECHO MOPIBHAJIBHUN aHaJI3 PEKJIAMHUX TEKCTIB
COLIIATIBHOI peKJIaMH.

KitrouoBi ciioBa: pekjiaMHUM TUCKYpPC, JIHIBICTUUHUHN aHalll3, IEPEKIIa]] peKJIaMHUX

TEKCTIB, JIIHTBICTUYH1 OCOOJIMBOCTI PEKIAMHOI0 IUCKYPCY, COIllajibHA peKiama.



SUMMARY

Milennyi B.V. Linguistic features of advertising discourse.

This paper is devoted to the study of linguistic features of advertising discourse in
modern Ukrainian and English languages. When writing the paper, the most important
linguistic features of advertising discourse were identified, the specifics of translation of
advertising discourse were studied, the analysis of Ukrainian and English advertising texts
was conducted and a comparative analysis of advertising texts of social advertising was

carried out.

Keywords: advertising discourse, linguistic analysis, translation of advertising texts,

linguistic features of advertising discourse, social advertising.



