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AHOTANIA

Ulana C. 1. KouxypenmocnpomodxcHicme nionpuemMcmea ma OCHOBHI
MApKemuH208i 3ax00uU Wooo ii nNi08UUeHHSL.

VY xBamidikamiiiHiii poOoTi OakamaBpa pPO3TISHYTO TEOPETUKO-METOINYHI
OCHOBHU (OpMYyBaHHSI KOHKYPEHTOCTIPOMOXHOCTI MiJIPUEMCTBA, TIPOBEJCHO OIIHKY
KOHKypeHTocnpoMoxHocTi Oi3Hec-mkonu IBS MBA Alfred Nobel University y
Cyd4acCHOMY PHHKOBOMY CEpEIOBHIII, 3/IHCHCHO aHalli3 KOHKYPEHTHHX TepeBar Ta
HEJIOJIIKIB, 3alpOTNOHOBAHO HANPSIMKHU IMIJIBUIIECHHS KOHKYPEHTOCIPOMOMXKHOCTI
IIUIIXOM YJIOCKOHAJICHHS MAapKETUHTOBOI [IsITBHOCTI. Pe3ynpTaTH MOCIIIKCHHS
MIATBEP/KYIOTh TMO3UTUBHUN BIUIMB 3allPOMIOHOBAHMX 3aXOJIB Ha 3MIIHEHHS
KOHKYPEHTHUX MO3UIIH MiANPUEMCTBA HA PUHKY.

KuirouoBi cioBa: KOHKYPEHTOCIPOMOXHICTh MIJMPUEMCTBA, MapKETUHIOBa
JUSITBHICTD, OI[IHKA KOHKYPEHTOCIIPOMOXKHOCTI, MOKPAIEHHSI KOHKYPEHTHUX TO3UIIIH,
013Hec-0CBITa

SUMMARY

Shania S. I. Competitiveness of the enterprise and the main marketing activities
tfo improve it

The bachelor's thesis examines the theoretical and methodological foundations
of enterprise competitiveness development, assesses the competitiveness of the IBS
MBA Business School of Alfred Nobel University in the current market environment,
analyzes competitive advantages and weaknesses, and proposes directions for
enhancing competitiveness through the improvement of marketing activities. The
research results confirm the positive impact of the proposed measures on strengthening
the enterprise's competitive position in the market.
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