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AHOTAIIS

Honosuu B. A. BHYTPIIIHINA TYPU3M YKPAITHU

06’exkm OocniddicenHsi; BHYTPIIHIA Typu3M SK CKJIaJloBa TYPUCTUYHOI Taily3l
Ykpainu.

IIpeomem Oocniodcennsa: 0OCOOIUBOCTI PO3BUTKY BHYTPIIIHBOTO TYpU3MY B
VYkpaini, Horo TeHAeH11i, IpoOIeMH Ta MEPCHIEKTUBU BAOCKOHAICHHS.

Mema pobomu: aHani3 Cy4acHOTO CTaHy BHYTPIIIHbOTO TYpU3My YKpaiHU B
yMOBax BIHM, BU3HAUYCHHS OCHOBHUX TEHJICHIIIN Ta MpoOJieM MOro po3BUTKY, a TaKOX
po3po0Ka MPaKTUYHUX PEKOMEH/IAIIIH 11010 MTOKPAIIeHHs CUTYyallii B Iiil cdepi.

Ooeporcani UCHOBKU Ma iX HOBU3HA. BUSBIICHO, 1110 BHYTPIIIHIN TypHu3M B YKpaiHi
JEMOHCTPY€E TO3WTUBHY JMHAMIKY PO3BUTKY, OJHAK MHTaHHA €(QEKTUBHOTO
MapKETUHIOBOTO MEHEKMEHTY TYPUCTUYHUX areHIii 3aJuIIacTbCcsl HEAOCTATHbO
nocaimkenuM. [loTpeOyoTh BUBUEHHS CydacH! MiAXOAM 0 MPOCYBAaHHS TyPUCTUIHHUX
OPOAYKTIB Ha BHYTPIIIHBOMY PUHKY, iX aJamnTalis Ta BJOCKOHAJCHHS 3 ypaxyBaHHSIM
noTped CHokuBaydiB. Y TOYHEHO MOHSATTS MApPKETUHTOBOTO MEHEHKMEHTY TYPUCTHUHOI
areHilii B yMOBax BHYTPIIIHbOTO Typu3sMy. Ha npukiani TypuctuuHoi areHuii «JIumon
TypiB» 3ampoNOHOBAaHO KOMILJIEKC MApPKETHHTOBUX PIIICHb JJIsS MiABUIISHHS i
KOHKYPEHTOCIIPOMOKHOCTI Ta 3aJy4Y€HHS HOBUX KJIIEHTIB.

Pezynomamu 0ocniosxcenns MoxyTh OyTH BUKOPUCTaHI B TPOIECI PO3POOKH Ta
peasnizaliii MapKeTUHIOBUX CTPATET1 TYPUCTUUHUX areHIlii, OpIEHTOBAHUX HA PO3BUTOK
BHYTPIIIHBOI'O TypHU3MY B YKpaiHi.

Jlunnomua poooma: 89 c., 5 puc., 14 Ta6in., 45 mxepern.

Kntouogi cnosa: BHYTpIIIHIA Typu3M, TypUCTHYHA 1HQPACTPYKTypa, TCHICHIUT

BHYTPIIIHBOTO TYPU3MY, TYPUCTHYUHI TOCTYTH.



SUMMARY

Popovich V. A. DOMESTIC TOURISM OF UKRAINE

The research object is domestic tourism as a component of the tourism industry of
Ukraine.

The research subject is the features of the development of domestic tourism in
Ukraine, its trends, problems and prospects for improvement.

The research paper aims to analyze the current state of domestic tourism in Ukraine
under wartime conditions, identify the main trends and challenges of its development,
and propose practical recommendations for improving the situation in this sector.

The scientific novelty of the study: it has been revealed that domestic tourism in
Ukraine demonstrates a positive development trend; however, the issue of effective
marketing management in travel agencies remains insufficiently explored. Modern
approaches to promoting tourism products in the domestic market require deeper study,
adaptation, and improvement according to consumer needs. The concept of marketing
management in a travel agency within the framework of domestic tourism has been
clarified. A set of marketing solutions aimed at increasing the competitiveness of the
"Lymon Turiv" travel agency and attracting new clients has been proposed.

The results of the research can be used in the process of developing and
implementing marketing strategies of travel agencies focused on the development of
domestic tourism in Ukraine.

The research perspective lies in improving the tools of marketing management and
enhancing the competitive position of domestic tourism enterprises in Ukraine’s tourism
market.

The degree paper amounts 89 pages. It is illustrated with 5 fig., 14 tables; 45

references are used.

Keywords: domestic tourism, tourism infrastructure, domestic tourism trends,

tourism services.
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