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AHOTALIIA

JleTBHIIEHKO L.A. «Y1paBJiHHS MapKETUHTOBOIO ISUTBHICTIO
H1ITPUEMCTBAY

Kpamidikamiitna poboTa NpHCBIYCHA BUBYCHHIO TCOPETHMYHMX 3acajl Ta
NPAaKTHYHUX ACHEKTIB MapKeTHHroBoi misuibHOCTI migmpuemctBa CTO "Pamon".
Po3rissHyTO TEOpeTMYHiI OCHOBH YHPABIiHHS MAapKETUHTOBOIO JISUIBHICTIO.
[IpoanamizoBane wmapkerunrope cepemouiie CTO "Pamon". IlpencraBmeni
HampssMM ~ BJIOCKOHAJICHHS ~ YMpPaBIIHHSA  MAapKETUHIOBOIO  JiSUTBHOCTIO
nianpueMcTBa. B mporieci poGoTH 3p0o0JICHO BHUCHOBKM Ta MPOIMO3HUIIT 11010
OOTpYHTYBaHHSI ~ HANpPsIMKIB  BJIOCKOHAJICHHS  yNPABIIHHSI  MapKETHUHTOBOIO
nistmeHOCTIO mianpueMctBa CTO "Pagon". Pesynbratu po3poOOK MOXKYTh OyTH
BUKOPHUCTaHI B MPAKTUYHIA MapKETUHIOBIN JISIIbHOCTI HIANPUEMCTBA.

KuarouoBi ciaoBa: pHHOK, YIpaBIiHHSA, MapKETHUHIOBA JISJIBHICTD,
KOHKYPEHTOCTIPOMOXKHICTh, CIIO)KHBaul, MAPKETHHTOBE MPOCYBAaHHH.

SUMMARY

Letvyshchenko LA. ""Measures to improve the marketing management
of the enterprise"'

The Master’s thesis is devoted to the study of theoretical foundations and
practical aspects of marketing management for the STO "RADON". The
theoretical bases of marketing management are considered. The marketing
environment of STO "RADON" is analyzed. The directions of improvement of
marketing management of the enterprise are presented. The conclusions and
suggestions were made on the context of improving the marketing management of
STO "RADON". The results can be used in practical marketing activities of the
enterprise.

Keywords: market, management, marketing activity, competitiveness,
consumers, marketing promotion.
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