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VY xBamidikamiiHii poOOTI PO3TISHYTO TEOPETUYHI Ta METOAOJOTIYHI OCHOBU
IHTEpHET-MApKETUHTY Ta MOro pojiab Yy TMPOCYBaHHI MIANPUEMCTB. 30Kpema,
MIPOAHANI30BaHO MAapKETHUHIOBY [ISJIbHICTh calloHy Kpacu G-Bar, mpoBeneHO OIIHKY
ICHYIOUOi cTpaTterii MNpOCyBaHHS Ta BUSBICHHS MpoOJieMHUX 30H. Bpaxoyroun
crienudiky MoCIyr CaJoHy, 3aPONOHOBAHO HOB1 MAPKETUHTOBI 3aX0/11 IS TOKPAIEHHS
Moro nmo3uiliii B [HTepHeti. Ha ocHoBi npoBeaeHoro SWOT-aHanizy BUBHAYEHO CUJIbHI
Ta cna0Kl CTOPOHH TIANPUEMCTBA, a TaKOX MOXKJIMBOCTI IS BIOCKOHAJICHHS
MapKETUHTOBOT JIISUIbHOCTI Yepe3 BUKOPUCTAHHS COLIIAIbHUX MEPEXK Ta IHIIUX IHTEPHET-
1HCTpyMeHTIB. Po3po0ieno pekoMeHaalii o/ 10 miABUIIEHHS €(DeKTUBHOCTI MPOCYBAHHS
CaJIOHy B Mepexi [HTepHeT.

Kuo4oBi ci1oBa: iHTepHET-MapKETUHT, MPOCYyBaHHs B [HTEpHET, collialibHI MEpexKi,
MapKEeTUHTOBI 3ax0/1, SMM-MapKeTUHTr.

SUMMARY

Riabets H.O. "Development of marketing measures for promoting products on the
Internet"

This study examines the theoretical and methodological foundations of internet
marketing and its role in promoting businesses. In particular, the marketing activities of
the G-Bar beauty salon were analyzed, the existing promotion strategy was evaluated,
and problem areas were identified. Considering the specific nature of the salon's services,
new marketing measures were proposed to improve its online positioning. Based on the
conducted SWOT analysis, the strengths and weaknesses of the business were
determined, as well as opportunities for improving marketing activities through the use
of social media and other online tools. Recommendations were developed to enhance the
effectiveness of the salon's promotion on the Internet.

Keywords: internet marketing, online promotion, social media, marketing
measures, SMM marketing.
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